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BILLBOARD ADVERTISING. Is the Oficial.Organ of the SHOW PRINTERS’ ASSOCIATION. 


Classified Advertisements. 


BILL POSTERS’ DIRECTORY. 


rae as 

Two line Inisplayed Advertisements under this 
heading, 256. for ohe mgertion, 60c. Sor three inser- 
tions, 75¢. for four inSersions, $1.00 for six inser- 
tions. Larger cards, e per agate line 


DENVER, COLO. 
The Curran Bill Posting & Distributing Co 
‘owns and controls all bill boards an ad- 
vertising privileges in Denver, Pueblo and 
Colorado Springs. Population of Denver, 
165,000; Pueblo, 40.0; Colorado Springs, 
Colorado City and Manitou, 20,000, tt 


Delaware, Oo. 
G. D. MoGuire, City Bill Puster, Distributor 


A.C. H. Mesler, City Bill Poster and 


Distributer, Port Jervis N 


Springfield, Ohio, H. H. Tyner 
iceused City Bill ,Posterand Distributer. 


Perth Amboy, N. J., Pop. 13,000 


Geo. Searies, City Bill ‘roster and Distribu- 
tor. 


Sayre, Pa., 


Waverly, ON. a és 
on. Address, Muidoch, & 


Populat 10,000. 
Co., .Waverly, N.Y 


Western Bill Posting o., 
Owners of all merece Spaces 
Salt Lake City, Utah. 


Grand Junction, Col. Pop. 4,000, 
Bill Posting, Distributing, Tacking, etc., 
Circula’s mailed, or list cf names of resi- 
dents of Meso County furnished, best of 
reference. Edwin A. Haskell. 


Leonia, N. J. 
. L. Deithay Bil Poster and}Distributer 
5000 feet of boards. 


Laconia, N.H., pop. 15,000, 

Folsom Opera House, Driving Park and 
Show Gronnds, J. F. Harriman, Manager, 
owns all boards inecity and suburbs, 

Fort Scott, Kas. Pop. 14.000, |» 
Harry C.iErnich, City Bill Poster, * Litho. 
grapher and Programmer, Cards tacked 
up and samples distributed. 

Pur ForT SCOTT, KANSAS, ON YOUR UR LEST 


Newport, Ky. G. H. Otting & % Son, 
Owmand control all boards. Good Service. 


Boonville, N .Y. Wm. Comstock, 
City Bill Poster. 


Owns and controls al! boards. 


Moline, lll. F. W. Stuhl & Co. 
_ Bill Posters and Advertising Agents. 


Milford, Mass. Population 10.000. 
. E. Cheney, City Bill Poster, Distributer 
ea So. Bow street. Sole control of all will 
boards ip city and adjoining towns. 20 
years’ experience in this city. . Baggage 
and6cenery truck express. 4% ~ 
Sioux City, lowa, pop. 40.000, 


Posters, Distributor and Tackers. We do 

all Kinds of advertising & guarantee work 

Sioux City Bill t osting anf Advertising Co. 
{ bicensed | Memper A. B.?. A 


City Bill Posting 
Geo. P. McClain, Prop 


Pop. 105,436, 
63'N. 


Pasadena, Cal. 
Co 'D. Coyle, Mgr. 


Indianapolis, Ind., 
Indianapolis Bill Posting Company, 
Pennsylvania Street. 


Los Angeles, Cal. Pop. 85,000. 

City Bill Posting Co., 2545. Main street. 
Geo. P. McClain, Pro. F. E. Soe oT, Mg 
Waukesha, Wis., pop. 9,000 

All boards ewned an controlled by Cad. F. 

Mevis, 638 Masn street 


Washingion, Ind. hasa population 
of 10,000 Write HorraH Bros about posting 


Pana, Ills. Pop. 7,000. 
LOU ROLEY, Bi r Poster, eortrols all the 
boards. 540 ft. of desirable locations 


4ma 


Bethlehem. Pa., pop. 25,123, 
South and West Pa. Gromah Bill Posting 
and Distributing Co 


James E. Henry & Son, 
Up-to-date, Bill Posters and Dist ributers 
Detro{t, Mich. Established 1865 


Carbondale,Pa. — 


Carbondale City ill Posting ani Distrib. 

_uting Co _J. O’ Hearn, n, Manager _ Aer. | 
Prairie City, Iowa, 

Write io W.s 

Distributer 


J. E. Williams. Oshkosh, Wis., 
City bill Poster and Distributer. Reliable 
and definite service. Population 32 826. 


Own all boards in the city, 30,000 square feet | 


“I have troubles of my own; don‘t—”’ etc. 


Wilmington, Del., pop. 70,132, 
Geo. W. Jackson, City B il Poster and Dis- 
ributer, 907 Orange street 
WwW hen you write, mention Billboard Advertising. 
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Owatonna, Minn: 
Morehouse bros,; City Bill péddlirs. 


Waukegan, Tl. 
G Runey & Son, Distributors, Bill Posters, 
etc. (Circuit 18 towus ) Pop. 35.000, no 


Lima, Ohio. Pop. 20,000, 
w. ra Tirrili, City Bill Poster *and Distri- 
buter. Work promptly done. ‘ if 


Manchester, N. H. Frank P. Colby, 
City Bill Poster, D stributer and baggage 
Transfer. Address 30 Mauchester st. 


Bowling Green, Ky., Pop. 10,000. 
All Desirable Boards controlled by J. 
_ Robertson, manager Opera House. 


Display Advertising. TO RENT. 

1000 spaces on bill boards for painted signs. 
each 150 square feet. Located in New 
Englaud towns and ae Location @f 
boards guaranteed first-clas 
0.8. KIEH, Bill Posting aaa Painted Sign 
Board Advertising 

' 447 Main street, Fitchburg, Mass 


San Antonio, Texas. frop. 40 000. 
Texas Advertising (o., City Bill 
and Distributers. - Office, Alamo 
Weckes Bidg. P.O Box 

Signs painted a and tacked wiper: 


Albuqu erque, N. M. Pop. 4 

udson Adv. & Bill Post Bs OOP. 
and control ail bill boards. Also do distri- 
buting, tacking, fence painting, maili ng, 


Victoria, British Col. Pop. 20.000. 
The Vicvoria Bill Posting Co. own an con- 
\rolall bill boards, paintsigus and bulletins 
and does distributing, Address ROBERT 
JAMIESON. Manager, P. ©. Drawer 28 


Laurence, Kas. Pop. 15.000, 
_A. M. Pot. City Bill Poster and Distributer 


Meridian, Miss. Pop. 15,000, 


. 


+ 


te L. p. Hoffer, City Bill Foster & Distributer 


' Northfield, Minn. Pop. 4,000. 
H.U Ensign, Bill Poster and Distributer 
' Board ‘capacity, 900 sheets { 


New Hampton, Iowa, 
R. R. Garver, Bill Poster and Distributer, 
Circulars distributed in Nortbern Iowa. 
Honest work. Keasonable Rates. Re ferenee 


W.E. PATTOM,. Corinth, Miss, 


Bill Poster an stiributer. ‘Reference fur- 
n shed. 


Greenville, Miss.. 
For Bill Posting and Distribu‘ing, address, 
L. Hexter, manager Opera He ure. 


St. Charles, Mo. Pop. 10,000, 
City Bill Posting UVo., cwn and control ali 
bill boards, also do Distributing, Tacking; 
ete.; circulars maited, or list of names of 
residents of be 4 haries City and County 


furnished. t. rence. 
5s a1 tee He ro + a6 
Waukesha, Wis, - 2 ae 


Cadwell F.-Mevis. City Bill Poster -~ 
Distributef. 638 Malo. 


Camden, Me. 2.2 
Wm. H. semmi 
class Distributer 


Clinton, Ills. 
John B. Arthurs, City Bill Poster, seine” 
New Opera House. 


j. Poster, First- 
fl kinds. = 3 


np 


Lexington, Ky. 
Ramsey & ©o., Licensed Bill Posters and 
Distributers, White men do our distri- 
buting. ‘(irculars $1.50 per 1000, one tn each 
house; if books, & to $3 per 1000. Samples 
according lo size. Satisfaction guaranteed 


Champaign, Ille. 
Ww. Mulliken Bill Posting o., Special 
LE to posting and distributing. t 


Dalton, Ga. 
D.K McKAMY, Bill Poster. t 


Pocatello, Idaho, 
- W. KELLEY, Bill Poster. 


+ 


Wallace, Idaho, | 


Coeur d’Alene Mines. J.C. Campbell. Bill 


S. Parker, City Bill Poster and 


"Fiaee, : 


-H TrowbridgeBiti roster. rs ive towns 


a eae wea bee ale 


“ geA? # 


Amel oAR, 
Arabs. Ai Won@er 
Performi | Wonde 


strong, 10 Union Bis: 


Makes a specialty of 
inal Balloon poe 


a - Chicago, Ills. 
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DISTRIBUTERS’ piniifrony. 


te 
J. A. Clough, 
Contracts solicited for the dist ibution of 


all legitimate advertising matter in Chi- 
cago and suburban towns. : 


Chester, Conn. Chas. E. Li 


also or any part of the State posting 
also), ~ 


— 


FIREWORKS,  egarsay = Geers) a 
Write for our aescriptiveccatal = Paes asin ngton, D. C. 
nS & Wolk Fewer iit te |? _P: PRIS size CO., 730 9th Street, NE. Dis- 
Shedman’s Coursing Hou a uters o gpttibuters of advertising matter Write us. 


WS Shedman, 58 and d # Gente Re Rew B 
Chas. } Fenz & Co.. New York, 

108 Bb. Mth st.- Furnish all kinds of 

Air Attractions for Fairs, Fetes, ete 


Balloon Ascensions 
And Seogenate Drops aeeery Description 
Wm. B. Hanner, Cincinnatt, O 


Fair Bills and Posters, 
The Donaldson Litho Co. Cincinnat!,O 


Fair Grounds Attractions, - 
“Ut Every Descriptions. Cincinnati Amuse- 
ment Agency, 127 E. 8th st.. Cincinnati, O. 


The Only Comedy Attraction for 
Fairsextant Forepaugh’s Yankee Farmer 
James B. Macks, Address, care of Donaldson 
- Litho., €o,, Cincinnati, O. 


Balloon Ascensions, 
Jewell Bros, Aeronauts, Trenton, N. J. 


Ieuies. Pony Hippodrome, 


~Chariot ces, Roman Standing 
Races, Popy Flat Races, etc. Address 
E.¢, Prats, Manager, Batavia, Ills. 
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-DISTRIBUTERS" DIRECTORY. 
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es that advertisers will re- 


iti received from minors 
fo bonesty and integrity 
Yall applications for space - 


@ Advertising and Distrfbu- 
aus Bill posting, signs tacked. n6 


Haren: Bristol Co., Mass. 
C. A. Page, Distributor, 143 8th Rodway. tf 


Richmond Hill, L. I. 


Cireulars distributed honestly in Queens 
_County by L. Bangert. n6 


Boston. Mass. 1500 Washington St. 


Wm, E> Prescott. Distributo: of‘advertis- | 


Advertisers write atonce. né 


Rochester, N. Y. 
if you have advertising matter which. you 
Wwibh to send out, notify us and we will 
send you prices. Highest results. _9. E. 
_ Stroper c vo.. it Weld street. » 23 


Newark. 0. 
Licking Distributing & Mailing Agency, 
Advertising of all ‘kinds handled, 
tacked up: Low rates. 
11% South Side square. * 


Valparaiso, Indiana, - 
Distributing in Porterco, J; H. McGill 


ing matter. 


Reference "grven. 


7 
— - 


inl ane poster, N. A. 


I To kee Ps 
| 


q 
shfus | 


Msoston, Mass. | Pop. 600 .000. 
F. MoWhirk, Generel Ady, "Distributer 


Lefebvre. >All, hor vot Advertising 
Satier Distriby 
a aa 
Louisville, Ky. ' R> Se ier. 


Géneral Distributer, 
Ger tenons B., =a 


Minter, Ala., B. F Evans. 

Cine r Distributor and Bll Poster. I 
_ want s > ir work. 
It Wil Pay Distributers 


e'r ads in this coleman. 


Advertising of allkinds handled 
with cafe, signs tacked, rates low, reference 


11% 


First class service. 


The Licking 1 ist. & Mailing Age ney, 
South Side Square, Ne wark. Ohio. 


Cumberiand. Ind. Chas. Caylor 
Distributing matter in Marion and adjoin 
ing Countles 


Marinette, Wis. Menominee, Mich. 
Pop. 15,412— Adjoining-— Pop. 12,524 
Wm. H. Earle, Mar'nette, Wis. Keliable 

Distributor. Your contracts solicited 


Cincinnati, 0. H. E. Meisner 
, Distributing, sign tacking. South & Depot 


Moira, N.Y. F.W. Bucklin 
Reliable btetributer, Reference farnished. 


Millersburg, auphin ; 
Roscoe C, Hinkle, Disurtput Rerm. ? 
* “a 
R. H. Johnston’s: Dist ‘nt g Ser- 
vice, 314 Union Trust Bldg t.ho ix, Mo. 
ordon, 


Rate. Idaho, Spaulding & 

' iable Distributers anidSign Wackers. 
We ‘pay rent for otir -Idcatious und can 
_ guarantee. a 


Western Bill Posting Co., 
General Distrilaters tait Lake City, Utah 


When yea'e write, mention Billboard Advertising. 


' EXPERT AD. WRITERS. 


Ads that will make your ; business 
Grow.” Chas. A. Woolfolke446 Main st, 
Louisville,. Ky. ~ 


Advertisement Writer. o3 
y LJ, H. SUBERS, 4 New Chambers St, N.Y. 
4 Five uéat ads for your business for $2. send 


| «stemp for booklet, Hekrank Winchester, 
W2 Ash ford St. Brooklyn, N.Y. 08 


4 Cuts and 4 Retail ads. for $1. 00° 


u to-date proofs free. Margie Bowman, 
HAD 6&. Buffalo, N. Y. 


bt. Uarrol!} Dayton, Ky. 


» 


¥ 
* I 


Matawan, Monmouth Co., N. J. 
ting Agency, Box 67 


Lloyd’ 8 Distr 


St.- Charles, Mo. 
_B. F. Bruns & Co. ‘Advertising Distributers 


Hacketéstown, N.-J., 
C. A. McLean, 


Newport, Ky 
G H. Ottlng y; Son, Bill Posters and Dis- 
tributors, 608 York street. 


Grand Rapids, Mich. 
George Leonard, Reliable Distribater 


ose 


| __ buters, 224.8econd ‘street. 


Palatka, Fla. - n6 
W.S. Nugent, Bill Poster and Distributor 


Woodland, Cal. 
| Dietz and Giendepning, Bill Posters. 6no 


Shelbyville, Ind. T. F. Chaffee & Son 


County and City Bill Posters & Distributors 
When you write, mention Billwodrd Advertising. 


Post Distributer, ; Nashville, Tennessee. . 
oster and stributer, References. __# Circulars, " ete., distributed, cards nailed 
Caldwell, Kas. $1 WH per 1000 a James L, "HI, 323 Broad 
8. H. HOKNER. City Bill Poster. } | Street. Nashville, Tenn. \\ 
_ Memphis, Tenn. Seranton, Lackawanna Co., Pa. 
Van Beuren.& Co., Bill Posters and — Jom u. Beltz & Sons, General Advertising 


Agents, Write to > us, 641 Deacon street 

Carthage, Mo. Pop. 10,000. ~ 
Joseph Barratt, Distributer; Sampler and 
General Advertiser. 


Cincinnati, 0. 
Distributing. Reliable, yo) eg Reference 
Population 2W,000. 

« is oe Ben elg $13 Vine, Cincinuatl 

When you write, mention Bilivoard Advertisive 


Distributer, signs tacked ‘ 


D. B.  B. Arckitgid, he Nassau Street, N. Y. 


@. F. F. McHenry, Newport, Ky. ‘ 


K Giep. Guilford, wm E “Eight st,  Cineinnatt, ) 


Bert M, Moses, Brooklyn, N. Y. 
wise ponents. mention Billboard ph emt 


a 


Have You Subscribed for 


BILLBOARD ADVERTISING? 
Gets an AUTOGRAPH PLATE FREE. 


ihe bohd hi 


With a yearly subse caw at $1 a fac-sim- 
jle of your signature engraved and plate tor 
printing sent free, Write names with black 
ink und enclose the amount. 

BILLBOARD ADVERTISING, 
Eighth St., CINCINNATILO 


u LHL. K FOL 10, fine adv. idea at $1 a 1,000 
4 Samples for stamp. Quiver, Buffalo, NY 
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DILBOAR 


~— A Monty Resume Or Au THat Is New, Brictrr AND INTERESTING On THe Boars. 


Vor. IV, No. 4. 


BILL BOARD ADVERTISING. 


The popularity of bill board advertising 
to4lay is the wonder of the times; it is 
sought after by houses long established 
and, not the less, by those who are just 
launching into the business world. Our 
correspondence from all over the country 
furnishes universal reports, especially from 
the larger cities, that the business is on 
the boom and that the larger bill posting 
firms are crowded for space. With us, in 
the Metropolis, this has been the prevail- 
ing rule for the past three or four years, 
except, of course, during the dull season 
of the business in July and August of each 
year 

The circus and show people have for 
many years depended largely on bill 
board advertising for their publicity, yea! 
their very existence, and it is only within 
the past few years that the larger com- 
mercial firms have adopted display adver- 
tising as a medium, and how well this has 
paid them we are unable to say, but the 
facts of their repeated orders, with increase 
of time and space, is indicative that the 
bill posting done in larger cities, with 
lithograph posters, 
yielded them handsomely. 


strong must have 

Absolute service is guaranteed by us to 
all advertisers ; lists of open locations are 
furnished in advance and contracts are 
fully carried out in every instance, renewal 
paper being furnished by the advertiser to 
The posting 


of years ago, such as snipes. ¥ and '; 


keep the showing complete. 


sheets, ete., etc., posted as chance might 
offer, on such places as boxes, barrels, 
brick piles, and every conceivable place 
in the larger cities, has been largely done 
away with, though we see no reason why 
a line of this fly posting, as we term it, 
should not always prove beneficial when 
properly and thoroughly done. Experi- 
ence has taught us that the only way to 
secure and hold a show on outside or fly 
posting is to use large quantities of such 
posting by the week, and keep it continu- 
ally before the public, on avenues, drives, 
principal cross-town streets, ferry en- 
trances, docks and the thousand-and-one 
places where such small, or fly posting, 
can be used, but, of course, this line of 
posting cannot be listed or guaranteed. 
It is on the large lithograph posters 
that the advertiser gets a guarantee of 
service, 

Display advertising is the most natural 
medium of publicity in existence. Long 
before newspapers and other periodicals 
were in circulation it was the ancient cus- 
tom to engrave, letter, write and post in 
public places all notices to engage the at- 
tention of the public to the various auction 


CINCINNATI, NOVEMBER 1, 1895. 


The first 
we have of 
play advertising in the way of posting and 
signs done under contract was in the year 
1315 in London, England. At that time 
the tuwn crier, a man by the name of Col- 
lingwood, was engaged by the town coun- 
cil to travel through the byways and high- 
ways of the town ringing a bell and crying 
out auction lost children, court 
notices, etc., etc., until the demands for 
his services became so great that he was 
unable to remember all the various notices 


sales, legal notices, etc., etc. 


authenticated record dis- 


sales, 


posted and tacked thereon. If our ancient 
friend, Mr. Collingwood, was to return to 
earth again and visit the many poster and 
printing establishments in the Metropolis, 
Boston, Philadelphia, Baltimore, Cincin- 
nati, Detroit, Cleveland and Buffalo and 
witness the mammoth presses, running 
day and night, ten months out of each 
year, turning out posters by the millions 
in various colors and designs, running 
from one press to another, and thence 
over hot rollers-and- finally finished in 
beautiful colors, advertising almost every- 


Clarence 


E. Runey. 


he was required to cry out, and he con- 
ceived the idea of erecting a bulletin and 
billboard stand, which he did, and leased 
from the owner of some vacant lots situa- 
ted opposite the town hall, with the privil- 
lege of erecting and maintaining a bulletin 
board, and then commenced to write and 
engrave, post and paint such notices as he 
had been accustomed to cry out in the 
After that the public of London 
were accustomed to congregate from time 
to time during the day in front of the bul- 
letin board and read the various notices 


streets. 


thing under the sun, and then take a trip 
through the Metropolis and suburban ter- 
ritory and see the hundreds of large pro- 
tected bill boards built of solid iron on 
roofs of nearly every low building, on the 
lines of the various ‘‘L"’ roads, and the 
thousands of protected bill and bulletin 
boards, from to to 30 feet high and from 
25 to 300 feet long, erected on vacant lots 
in all the avenues, principal cross-town 
streets, boulevards, drives, entrances to 
parks, etc., ete., throughout the city, he 
would surely be well satisfied with his hum- 


PRICE 1o CENTS 
PER YEAR, $1.00 


ble beginning, and hail with pride the 
progress which has been made during his 
absence. The show people take great 
care and give closer attention to their 
poster printing than is the custom with 
our commercial men. The showman gets 
designs from the various lithograph estab- 
lishments of the country in the way of 
sketches, drawn to a scale, and use one- 
sheet, three-sheets and stands. The stands 
usually average from 23'% feet long by Io 
feet high to 35 and 36 feet long by to feet 
high. The lithographer’s artist visits the 
theatre where the play is being rehearsed; 
sketches of the various scenes are worked 
up into form and repre:uced in large and 
small posters. Many of our commercial 
advertisers take quite as much time and 
trouble in arranging their printing, but 
the majority do not; we only wish that 
they would do so, and whenever such com- 
mercial advertiser takes the same care and 
attention that the showman does the 
results are always beneficial and satisfac- 
tory. Asa rule when commercial adver- 
tisers secure the advice of any of the lead- 
ing bill posting firms or printing establish- 
ments of this country about their posters 
the results in the way of bill board display 
advertising are sure to be satisfactory. 
The great trouble we have in most instan- 
ces with orders from commercial firms is 
that they first place their order with any 
printer they happen to know and send a 
six-dollar-a-week clerk to interview the 
bill poster and make the arrangements to 
have the posters ‘‘stuck up’’ as cheap as 
possible ; such advertisers invariably meet 
with failure from the start, and forever 
after are sore on the bill poster—thinking 
they have been robbed. There is a right 
way to do everything, and the right way 
to secure a satisfactory display on the bill 
boards and bulletins in the Metropolis, or 
any other large city, is to pay a visit to 
the principai bill posting firms or send for 
their representatives, explaining your 
ideas fully ; amount of money to be ex- 
pended : time contract is to run and the 
territory, either in the city or country, to 
be covered, and in this way the advertiser 
gets all the facts and information as to 
size of posters used, and what will make 
the largest and best display for the money 
to be invested, and then secure a special] 
rating on the bill posting firms who fur- 
nish sketches, designs, etc., and take the 
same business precaution you would if you 
were to open a credit account with any 
new business firm, to whom you had to 


intrust a line of goods for the same amount 
of money you proposed to invest on the | 
posting contract. In this way the adver- 
tiser is always on the safe side. 

Their are advertising agencies who make 


! BILLBOARD ADVERTISING Is the Official Organ of the Associated Bill Posters’ Association. 
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it their business to contract for bill posting 
and advertising—some are good and some 
are bad, just the same as in any other line 
of business. We only know of a very few 
such firms in this country who are worthy 
of confidence and recognition, and who 
will treat an advertiser as a banker or 
broker would do. There are many others 
(we know most of them), and asa rule 
they are out for what they term ‘‘the 
dust,’? and in securing the advertiser's 
‘dust,’ they invariably ‘‘kill the goose 
that lays the golden egg,’’ while if such 
advertisers were to get started right they 
would be sure to meet with success from 
the start. 

It costs the public nothing to view the 
display advertising in the Metropolis or 
any other city ; no newspapers, magazines 
or other periodicals to buy ; no nickel-in- 
the-slot or car fares required. Is it a 
wonder that bill board advertising is so 
popular ; is it strange that it is creating 
such widespread comment, and can you 
wonder that it is being adopted by many 
of our foremost merchants the world over ? 

We are firm believers in all legitimate 
advertising, but can only recommend four 
mediums as being factors. First on the 
list, of course, comes newspapers, and 
second posting and sign advertising, third 
distributing from house to house, and 
fourth the ‘‘L’’ and surface car lines; 
they are all good mediums, and when 
used jointly one helps the other, and satis- 
factory results are sure. We have never 
yet seen a novelty advertising scheme 
that has proved beneficial to any adver- 
tiser; they are failures from the start, 
and we cannot call to mind one single 
success in the way of a novelty advertising 
scheme. The bill board bulletin advertis- 
ing business in the Metropolis to-day was 
never in better or more satisfactory shape. 
The three principal firms engaged therein 
A. Van Beuren & Co., Harry Munson and 
Regan & Clark, have within the past 
month formed a contract and agreement 
between themselves to conduct their busi- 
ness under specified rules, with several 
thousand dollars deposited with the Wash- 
ington Trust Company as a guarantee of 
good faith each tothe other. This insures 
the advertiser getting satisfactory service 
at a universal cost for the same, which 
cost is made as modern and fair as bill 
board and bulletin display advertising can 
be done in the Metropolis and subtrban 
districts —Art in Advertising. 


PICTURES IN ADVERTISING. 
By Joel Benton, 


We seem to be living in an age of art- 
The new processes and methods, which 
modern invention has brought about, make 
pictures accessible for all purposes, utili- 
tarian and decorative. The cheap ten- 
cent magazine owes an overwhelming part 
of its attractiveness to the illustrations, 
which only a few years since would have 
been unattainable ; or if their equivalent 
was procured, too costly to be considered. 

It is quite evident, too, that we have not 
got to the end of this developement. 
There are other ways which will be soon 
found out, and other effects than those 
produced by the so-called ‘‘process’’ style 
must yet appear. But we have also left 
in desuetude some fashions too good to 
pass out of existence. There is the old 
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ey 


Bewick fashion, still intensely interesting 
which makes. the surviving books that 
contain the Bewick cuts, in exellence, 
much-sought after—to say nothing of the 
silhouette and the mezzotint, the last of 
which figured with admirable art quality 
in the old ‘‘Annuals’’ that addressed the 
public between every Christmas and New 
Year's. 

So good were some of these pictures 
that any survivor of the time when they 
were dominant need not blush for them, 
or be ashamed to have them compared 
with our best specimens of contemporary 
periodical art. 

In considering the application of pic- 
tures, however, to utilitarian and especial- 
ly to advertising purposes, it must be re- 
membered that we have got to work with 
the machinery of rapid printing, applied 
to large editions. Even our best maga- 
zines do not treat us to etchings, because 
the cost of them makes their magazine 
use impracticable. One could be inserted 


FRONTISPIECE. 


Our first page this month is ornamented with an 
exceedingly good likeness of Mr.W. H, Steinbren 
ner, the hustling general agent of the Interna 
tional Association of Distributors, and manager 
of Steinbrenner’s Queen City Distributing Ser- 
vice. He was born April 19, 1858. at Fort Wayne 
Ind., and learned the trade of cabinet maker. 
This avocation he pursued at various times in 
Chicago, Cleveland, Dayton,O, Marietta, O., 
and Kansas City, but entered the advertising 
business some three years since. His initial 
venture was made in Cincinnati on which occa- 
sion he handled a large contract for the Blech 
Bros., of Wheeling W. Va. The work proved 
congenial, and recognizing the possibilities of 
the business he decided to devote his entire 
time and attention to it. He has made a most 
pronounced success of it and the great success 
of the International Association of Distributors, 
is due to his efforts in no small measure. 


NOTICE. 


Members of the International Association of 
Distributors of North America will take notice 
that the office of secretary and treasurer, has 
been removed from Brandy Station, Va., and in 


A Billboard in Vicksburg, Miss. 
That was covered by six men of Car No. 1, of the Walter L. Main Show in 56 minntes. 


no doubt, but I believe none ever has been. 
If an advertiser, with much money to 
spend, should wish to do soit might prove 
ahit. He could possibly bear the expense 
of this, or of the now little known and 
mostly forgotten mezzotint, if he should 
fish out some discoverable old plate, and 
affix thereto his saponaceous or medicinal 
legend. 

There is too little use among usas yet of 
the inserted red, green or orange leaf in 
the advertising pages of our magazines, as 
the English publisher doesthis. A leaf 
inserted, containing the very brilliant 
modern and quite recent colored photo- 
gravure, would make a striking illustra- 
tion. All eyes would see it and see it to 
admire. Illustrations, like Flaxman’s 
outlines in behalf of Dante, and the dark 
silhouette, ought to be made easily avail- 
able. For our present rage on pages and 
posters—not marked by the ‘‘divine affla- 
tus,’’ but by the d7vine flainess, if I may 
be allowed the parody—will not always 
continue. Just now, however, it isclearly 
in the ascendant and has the floor. 

When we get over its domination, we 
shall turn to better things, if not to some 
phases of old art renewed. For pictures 
are not merely for children. They touch 
a welcome from mature minds, In the 
reading matter it is not always they that 
are adjuncts to the text; it is the text, 
very often, that is framed to support the 
picture. And, while they have such sway 
the advertiser cannot safely forget his ac- 
count in them.—/rinters’ Ink. 


the future, all communications intended for that 
office should be addressed to Thomas K. Dur- 
boraw, secretary and treasurer, New No. 811 Vine 
Street, Cincinnati, Ohio. 

The notice published elsewhere in this journal 
calling a special meeting of the members of the 
International Association of Distributors of 
North America in this city on January 8 and 9, 
1896 should not escape the attention of members, 
for it is very necessary, that every member who 
possibly can, should attend in person. 


is the Official Organ of the OHIO Bill Posters’ 


Association. 


MURAL SIGNS AND PAINTED BULLETIN.S 


Advertisements under this head ave inserted free 
tf Set im nonparerl, One dollar per annum in bold 
face ivpe, and twenty-five cents per line for display 
ad. not exceeding six lines in sive. 

ALBANY, N.Y, 

J. Ballard Carroll, 54 Beaver street 
BosTon, Mass 

J. Donnelly & Sons, 

Boston Advertising Co., 8 Bromfield st. 
BROOKLYN, N.Y 

The New York and Brooklyn Adv. Sign Co., 

DeKalb and Hudson aves. 

Thos. A. Skidmore, 640 Halsey st. 
CINCINNATI, O. . 

The John Chapman Sons Co., 19 Longworth st. 

Dilt’s Advertising Service. 312 Coleman st. 

Ph. Morton, 333 west Fifth st. 

Hummel & Curran, 642 Main st. 

CHICAGO, ILLS. 

R. J. Gunning, Wabash ave., cor. VanBuren st. 

Bour & Company, s9 Dearborn st. 

F. M. Lewis & Co., Temple Court 

Thos, Cussack, Blue Island ave. and Throop st. 
CLEVELAND, O 

Bryan & Co., 
DENVER, COL. 

The Curran Bill Posting and Advertising Co. 
DETROIT, Micn, 

Walker & Co, 43 Rowland st. 
KALAMAZOO, MicH —J. E Me‘ arthy & Co. 
LEXINGTON, Ky, 

I, H. Ramsey & Co., 137 east Main st. 
LOUISVILLE, Ky.—Heverin Bros. 

NEWARK, N. J.—Newark Bill Posting Co. 
NEw York, N. Y. 


TheO. J. Gude Co.,!!3- 115 w. Broadway 


C. S. Houghtaling, No. 3 Park Place 
lL. E LaTour, 1718 Broadway 
8am’l W. Hoke, §7 Nassau st. 
Unexcelled Advertising Co., 46 Vesey street 
Colyers System Advertising Service, 113 and 
115 west Broadway 
OMAHA, NEB 
Thos. Mulvihill, 1512 Harney st. 
OSHKOSH, Wis.—John E Williams 
PHILADELPHIA, Pa. 
American Advertising Sign Co., 1336 Race st. 
Wm. Johnson, 
PRAIRIE City, Iowa,—W. S. Parker 
SAN FRANCISCO, CAL 
Arthur M. Plato 
S. I. Stotre, 506 Commercial st. 
SCRANTON, Pa.—Reese & Long Adv. Co. 
St. Lovts, Mo. 
W.F. = illiamson, 113-115 N. 6th street 
Huiest & Stout Adv. Sign Co. 
R. J. Gunning, 
ToRONTO, CANn.—Price Advertising Co. 
The Acton Burrows Co. 
VANCOUVER, CAN.—The Acton Burrows Co. 
WINNIPEG, CAN,—The Acton Burrows Co. 


10 Court Place. 


STREET CAR ADVERTISING. 


Advertisements under thts heading are published 
Sree of charge in nonpareil. In bold face type two 
dollars per year. Display 25 cents per line. 


Carleton & Kissam, so Bromfield St., Boston 
and Postal Telegraph Build’g, New York City. 
Railway Advertising Co, Hugh J. Grant, pres. 
261 Broadway, New York City. 
O. J. Mulford, Hammond Buildg, Detroit, Mich. 
Western Adv. Co. 316 Union Trust Building, 
St. Louis, Mo : 
Sam, P. Ferree, 231 Broadway, New York City 
Manhattan R. E. Advertising Co 33 Murray st. 
New York City. 
M. Wineburgh,Sr. Boston, Mass. 
M. Wineburgh, Jr., 164 Bank st., Cleveland, O 


ELDER, JENKS & RABORG 


127 N. Fifth Street, Cor. Cherry, 


‘Excelsior’ 
Circus Paste 


-—_AND—, 


BILL POSTERS’ BRUSHE' 


Made of Hard Wood head, 
best long Russian Bristies, 
copper wired. The most 
practical and reliable brust 
made. 

Will not come apart. 

Used and recommended 
by Barnum. Forepaugh and 
the leading Cireuses and 
Bill Posters throughout the 
United States and Canada, 


Size ¥ inch. 
Price $30.00 per doz. 
$3.25 Each. 
}Extra Extra for Circuses 
$40.00 per Doz. $4 00 Each. 


Sent, O, D, to all parts of 
he Countr 


ELDER, JENKS& RABORE 


Brush Manufacturers 


PHILADELPHIA. 


ih 


oy Re 
—— a ie | = 
rr es a 
a ee | 
| 7 _ 
|. ee 
a Same = sal . . e 
woes enn} : : eh eS: | 
: 7 4. wg Re eB et aS 
es bi AL m4 vd See ae a mm es ST Saat — 3 os Be: | 
Ae > Sst Ce es | 
hoes : i enance 9” so —=— oo ys _ c : “ > 
: A 4 ————— ae ine wt 3 7 
: =< = F a > : } 
| Si, we ; fe eee - . one - : 
- \ . ‘ -*. | : = 
a | a 
s 
Fix er : . “ pe 
; arn jo 
2 oe : 4 e) “S, 
ey COPPER WIRED] So 
3B COPPER WIRED Sil” 
: Se ALL BRISTLES 
ae FOSS TO a 
; 4 e! | ae i ae ia 18 re 
2 MV MY Pith ey Gok! a: Gy 
if 7) 8 Baa Me oa ee 
ae MAE ie Wie ae 
| TOR ie | Bh \ CAA ite | he 
: Mia oD BD ik | YO a 
if nt ji WR Ve a a 
: aa WP. | ie | eh L. Mihi WAL, f ' ot 
| | NAW) fal Wik fl. | aw tH ie f i | { 
LM i RM Uh | 
a a Oe RL BR Dt ca 
| } | : | | | at ' i if pe 
| ' a a : A 1 alt ve || a 
ae ae i 1 ee i i iy 
: Ha il il i bi | We bh a" ye) i PS 
| CC rrrrrrrr—(—ti—(—s—sSsSS 


BILLBOARD ADVERTISING is tie Official Oraan of the NEW YORK Bill Posters’ Association. 
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No. 16 and 18 Mill Street, 


ROCHESTER, N. Y. 


The Rochester Bill Posting Co., 


EDW. A. STAHLBRODT, Manager. 


BILL POSTERS, DISTRIBUTERS AND GENERAL ADVERTISERS, 


NEW YORK OFFICE, 621 Broadway. 


-000®@ 


THE ERIE BILL POSTING CO. 


EDW. A. STAHLBRODT, Manager. 


No. 10 North Park Row. ERIE, PA. 


KEEP UP TO DATE. 


RUBBER STAMPS A NECESSITY IN EVERY 
BILL POSTER'S OFPICE. 


Complaint reaches us from various di- 
rections that commercial auvertisers fre- 
quently receive from bill posters, lists of 
locations where their posters have been 
put up, which contain neither the name 
of the place, the name of the bill poster, 
nor the date of the posting. These lists 
are generally handed over to salesmen, 
clerks, and others to attend to, and if an 
advertiser is posting a number of cities at 
the same time, it often compels some one 
to guess as to what cities they come from, 
etc., thus making errors easy and confu- 
sion sure. To bill posters who do not 
have a printed heading we would suggest 
a plain rubber stamp, about 3 inches long, 
with copy similar to this : ; 

C D HAMMOND & CO., 
PITTSBURG, PA. 
Date of Posting, .........cc 189 

These rubber stamps can be readily ob- 
tained at a cost of about goc. to 50c each 
from any stamp maker, and will be found 
useful in many ways. Every progressive 
bill poster should see that his office is pro- 
vided with one at once. 


HERE'S ENTERPRISE. 


GOOD SERVICE IS PROFITABLE TO THE 
BILL POSTER. 


Mr. Al Bryan, of Cleveland, is to be 
congratulated for having handled the 
handsome 24-sheet bills of the Franco- 
American Food Co in such a manner as 
to elicit the unqualified praise of Mr. 
Biardot, the advertising manager, who 
has lately inspected the work. What is 
more to the point, Mr. Biardot doubled up 
his entire Cleveland billing as a result of 
the satisfactory work that he found. As 
this billing runs for a number of months, 
Mr. Bryan's profits will be largely en- 
hanced, and the substantial acknowledge- 
ment that he has received for the special 
attention that he gave to this work will 
abundantly repay him for the effort. 

Mr. Biardot has systematically inspected 
every stand that has been put out in the 
leading cities, and spoke very favorably of 
the showing in Detroit, Boston, Provi- 
dence and other points, but is equally em- 
phatic in stating that there are a number 
of towns where the bill posters seem to 
lack enterprise, using dilapidated, uneven, 
tumble-down fences, where new boards 
should be built that will give character to 
the advertiser and credit to the bill poster. 

As a whole the work which has been 
put out through the O. J. Gude Co., of 
New York, has been very satisfactory. It 
Is quoted as and illus- 
trates the practical advantages of the bill 
board over the street ear, 
other methods of 


a ‘‘ model show” 


magazine, and 
advertising, both in 
point of economy and in the direct bene- 
fit to the 

It is to be hoped that there will be many 
long-time billings of equally attractive 
paper to follow this most excellent lead. 


ulvertiser. 


SLANDER. 
The disposition shown by bill posters 
and distributers, located in the same 


places, to slander each other in order to 
secure work, not only betrays a mean but 
cowardly disposition, we don’t care who 
indulges in the practice. If a man, be he 
a distributer or bill poster, who indulges 
in defaming his fellow-man with the 
expectation that by such a course he will 
gain an ascendancy over a competitor is 
surely preparing for his own downfall 
Every man in this life is entitled to a cer- 
tain degree of consideration from others, 
and as long as he maintains in the com- 
munity in which he lives a fair reputation 
for industry and reliability, his efforts to 
gain a livelihood should command as 
much respect from a competitor as from 
one of a different calling. And simply for 
the reason that a distributer is trying to 
obtain a contract in an honest manner, 
and is likely_to succeed, is no reason that 
he should be subject to the assassination 
of character from a competitor. No 
trade or calling ever lowered the person 
engaged in it, but it is not difficult for a 
man to degrade his calling, and in our 


CIRCULAR ADVERTISING. 

We recently received, with a request 
for criticism, a circular which a Western 
merchant is using for some purpose which 
we cannot understand. It is about the 
size of a full grown circus poster, but not 
nearly so pretty. The only way in which 
a man could read it would be to spread it 
out on the floor, get down on his hands 
and knees, commence at the top and crawl 
backward over it. Of course, no one is 
going to all that trouble, so it is safe to as- 
sume that no one will ever read it. A 
glance at it shows that it is a price list of 
everything a man needs in his journey 
from the cradle to the grave, and we pre- 
sume it laps over into the future state. 

This kind of circularizing isn’t adver- 
tising; it’s imbecility. No one reads 
such stuff, and we are surprised that so 
many merchants keep it up. Smaller cir- 
culars, too, are spoiled by containing too 
much matter, and by being ‘‘cheap and 
nasty.’’ The flimsy dodger that is left in 
people’s vestibules or mailed in an equally 
flimsy envelope with a one cent stamp on 
it, is read by people who have nothing in 
the world to do, who simply want to kill 


“es 


ay 


Advance Car No. 1 of the Great Walter L. Main Show. 


opinion, there is no easier way than by 
trying to blacken the character of a com- 
petitor in order to deprive him from 
securing what is right. These two call- 
suffered from the 
ignorant prejudice of outsiders as well as 
fakes,’’ without 
present considered 
indulging in a practice that 
is neither brave nor judicious. 


ings have enough 
from the dishonesty of *‘ 
those who are at 


respectable, 


COMPARISONS ARE DEPRESSING. 


A one-page advertisement in an issue 
of the Century magazine costs $500; in 
Harper's, $400 down to $100. A column 
in the New York //era/d for a vear, costs 
$40, goo. 
advertisers who pay $ 


This is a pointer for some of our 
2, $3, or $y for an ad. 
and think they are doing an extensive and 
liberal amount of advertising. 

Advertise in this paper. It is read in 
every clime. The ad. rates are very low, 
and it gets there every time. 


Dont forget to send an advertisement 
for the big Christmas Number. The forms 
close November 28 


time and don’t care much about living 
themselves. Such people haven't any 
money to spend, and would buy beer with 
it if they had. 

There is a way to advertise by circulars 
and we receive_circulars nearly every day 
which compel us to read them, whether 
we wish to or not. 

In the first place, the paper and envel- 
opes used must be of the best and the dis- 
play and the press work must be tasteful 
and artistic. As a general thing only one 
article, or one class of articles, should be 
mentioned, and it should be described 
thoroughly and in the most striking way 
possible. On the envelope should be 
printed some sentence or some picture 
which will excite the curicsity or the ad- 
miration of the recipient, and make him 
anxious to see what's inside. A hundred 
such circulars will bring more business 


than five hundred of the ‘cheap and 
nasty"’ kind.—/rains. 
Fair, Field and Farm, a new paper, 


which, as its name implies, is devoted to 
Fairs, Stock and Farm Products, has made 
its appearance. It is published at Dallas, 
Texas. 


‘Shall the Theatres Contro! the Bill 


Boards? 

There has been some agitation going on 
over the vexing question, Shall the 
theatres combine to control the bill 
boards? During the past week the ques- 
tion was discussed in an informal way- 
The object was to sound each manager 
privately, then to have a general meeting 
to take action on the question. Shall 
managers control the bill boards? That 
indeed is the question, and it will be the 
question acentury hence. The bill board 
advertising has reached gigantic propor- 
tions. Not alone are managers satisfied 
with che ordinary paper being pasted, but 
some have employed skilled painters who 
have painted highly colored signs where 
permanent attractions are the rule. It is 
claimed these signs are of more service ; 
they are not affected by the weather, and 
in the long run are cheaper, besides being 
more attractive. This may be so, but the 
fact remains it costs just as much to 
occupy the space as if the space was given 
over to paper. Bill board advertising in 
New York is a science. It isthe study of 
the bill posters who have thousands in- 
vested, and it is pretty safe to say their 
right will not be affected without a vigor- 
ous fight. Some time ago, and it is not 
so long ago either, managers thought 
favorably of giving up bill board adver- 
tising. The moment the start was made 
the commercial interests took up the 
space in alarming proportions. Every- 
thing from corsets down, or up, to whisky 
was advertised, with the result the theatres 
fellin the rear, and it took a vigorous 
turn to bring them about. Hoyt and Mc 
Kee started a paper fight by buying up a 
number of bill boards along the Sixth 
Avenue elevated. They pay an annual 
rental for them, and their value can never 
be estimated, except that they are the most 
serviceable. The rent of a whole house is 
almost asked for some stands, which the 
bill posters pay, and they claim they are 
not getting rich. There is so much paper 
to be pasted that there doesn't seem to be . 
room enough for all of it. Besides, more 
theatres have been added to New York 
and more are coming and each wants a 
show. The People’s, a strictly Bowery 
theatre has its paper spread along Eighth 
avenue, the territory belonging to the 
Grand Opera House. The Harlem Opera 
House paper in Harlem stands alongside of 
the Garrick and Lyceum, while the Colum- 
bus also a Harlem house, has paper along- 
side of the Fifth Avenue and Broadway 
Theatre. So itis seen how much about 
town the lithographs go. There is no 
given territory and each competes with 
the other for desirable space. Managers 


to unite to conduct the bill board posting 
themselves would be confront with 
several problems. First to unite on the 
space; second, to settle the location; third, 
to secure the bill boards. This is the most 
important of all and will prove a severe 
stumbling block. The best thing managers 

can do is to let the matter drop. The bill 
posters are a well organized set. They do 
their work well and deserve to be en- 
couraged, not fought.-/he Dramatic 
Times. 
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Service==-Good and Bad. 


An Interesting Interview With a 


Practical Business Man. 


Most of the readers of BILLBOARD AD- 
VERTISING have noted the magnificent 
24-sheet stands that have been promi- 
nently posted around the cduntry, for the 
Franco-American Food Co. 

This firm, up tolast year, were strong 
believers in magazine and newspaper 
advertising, but were led to make an ex- 
periment in the City of New York, with 
such favorable results, as to to lead them 
to increase their appropriation many times 
over, and include many other cities in 
their list. 

The paper is put out in most cases for 
six, seven and eight months time, and 
where it receives the right care and atten- 
tion, make a very strong impression on 
the general public. 

A reporter for BILLBOARD ADVERTISING 
was sent to New York, for the special 
purpose of interviewing the firm, relative 
to their experience in this method of pub- 


licity, as against the stereotyped magazine: 


and newspaper work. 

Our representative was very fortunate 
in finding Mr. Octavo Biardot, treasurer 
of the company, who had just returned 
from a montk’s tour through the princi- 
pal cities, where he had been inspecting 
the billings and sizing up the towns as to 
their possibilities for out-door work, and 
the susceptibility of the people to become 
users of Franco-American Soups. 

Mr. Biardot is the son of the founder of 
the house, and although quite a young man 
new to the bill posting business, evinced 
such a practical knowledge of the subject, 
that if the fraternity at large could only 
have had the oppoftunity of hearing his 
ideas, and would have hearkened to his 
suggestions, there is no question what- 
soever, that within a year or two, the 
posting of commercial work would double 
and triple in quantity. 

After a pleasant greeting, and explain- 
ing the nature of my business, Mr. Biardot 
very courteously declined to talk for pub- 
lication, modestly claiming that his views 
could be of very little benefit. 

He had looked over the different cities 
in relation to the Franco-American Soup 
interests only, and did not see how it 
could interest the public at large. 

“But, Mr. Biardot,’’ said the scribe, ‘‘we 
do not want your views for the public; 
we want them for the benefit of the bill 
posters. Our paper goes principally to 
bill posters and advertisers. Won’t you 
tell us what led you into such extensive 
bill posting, and why you prefer it to 
other methods ?”’ 

‘Well, that is hard to say. We have 
always felt that, while the magazines and 
the newspapers produced a given amount 
of result, that with our limited appropria- 
tion we were almost lost among the mass 
of other advertisers, especially with the 
constant increase of rates, and we had 
been for several years on the lookout for 
some effective medium through which we 
could forcibly individualize our article, 
and which would not be more expensive 
than the limited margin on a high-priced 
soup permits,’’ 


f About two years ago"we commenced to 
paint some large signs on the Brooklyn 
Bridge and felt that they were arousing 
considerable interest, and concluded to 
extend this method along the railroads 
and public highways throughout the 
country. But we finally concluded to 
adopt bill posting because thereby, our ap- 
peal could be presented where the popula- 
tion was more congested, and right in 
amongst consumers of our article 

“Right here let us say that this was not 
our own thought in the beginning. The 
O. J. Gude Co., who are handling all this 
business for us advanced the argument. 
And further let us say that if it had not 
been for their fidelity to our interests, 
their advance explanation of the many 
difficulties we would have to encounter, 
and their inspiring of us with faith 
that the ‘‘game was worth the candle,”’ 
we do not believe we would have posted 
more than our first run of bills. The dif- 
ficulties of this business for a person that 
has not gone through it are almost insur- 
mountable. The bill posters as a rule 
seem to lack a proper conception of busi- 
ness methods, and it is only by constant 
hammering and pounding, soliciting and 
coercing that we have managed to secure 
a proper service. This cannot be said of 
all bill posters, but of the majority. 
There are some bright exceptions.”’ 

In this last trip from which we have 
just returned we want to extend the meed 
of praise first to Mr. Ames, of Providence 
who, as far asa bill poster can be, is really 
and truly an artist. His boards are a joy 
to look upon. We have given him an 
open order to post our bills on every stand 
he now has and on every new stand he 
erects that he thinks suitable for our busi- 
ness. Everyone of his boards is as true as 
a plumb line. He uses all tongued and 
grooved lumber. There is not a crack in 
his paper and he uses splendid taste in 
making up a bill board of the different 
paper that he has on hand, so that the 
light background throws out the dark 
background paper, and there isa regulari- 
ty and a taste displayed that is as refresh- 
ing as novel. Ina conversation with Mr. 
Ames we found him an enthusiast on his 
business ; he is very watchful of all detail, 
and is constantly driving around the city, 
seeing that his paper is put up properly 
by his men. He has given great care and 
study to getting a proper paste that while 
it will hold the bills firmly to the boards, 
unlike that made from lye, does not 
smear the outside of the paper so as to 
mar its appearance. We went out of 
the city of- Providence with only one 
regret—that Mr. Ames did not have 
twice as many boards, and that. it was 
not among the things to be expected that 
we should find other bill posters like 
him. 

‘The nearest we came to it was with 
Messrs. Bryan & Co., of Cleveland. They 
are also deserving of great praise. They 
have a magnificent lot of bill boards. The 
city is covered much more thoroughly 
than Providence and they offer greater 
possibilities for that eye-compelling show 
which forces everybody who travels 
around this city to see a poster whether 
they wish to or not. The boards are very 
well built, all tongued and grooved lum- 
ber used. The paper is handled with 
great care. The boards are not, as a 


rule, as long, and the work is of a more 
scattering nature than what we saw posted 
in Providence."’ 

There is not that truly artistic look that 
Mr. Ames excels in producing, but for all- 
round service and possibility of covering 
the town thoroughly, we think we can safe- 
ly say that of all the cities we have visited. 
Cleveland fills the bill most completely. 
We doubled our order for that city. 

‘‘And now, really, we do not think we 
should say anything further. In speak- 
ing of anything, we like to mention those 
things worthy of praise and try to forget 
the bad things.”’ 

‘*‘But, my dear Mr. Biardot, do you mean 
to say that the cities of Providence and 
Cleveland are the only ones that you can 
say a kindly word for in connection with 
bill posting ?”’ 

“Oh, no, New York City is unques- 
tionably, the best bill posting city in 
America. Here they have the business 
down to a systematic basis and give a 
service as positive as the ticking of a clock. 
Messrs. Van Beuren & Co., Munson and 
Reagan & Clark, in their endeavors to 
annihilate one another during the past 
two years, instead of following the old- 
fashioned method of pulling down each- 
other's boards, adopted the up-to-date idea 
of each endeavoring to put up better 
boards in better locations, one than the 
other. Result, we have had during the 
last two years a bill posting service in New 
York that is unparalleled in the history of 
this method of publicity. A service that 
did more to awaken our interest in the 
possibilities of this method of advertising 
than any sermon that could be preached 
in its favor by the most eloquent canvas- 
ser that ever called to solicit our business.”’ 

“But the country at large, outside of 
New York, has been a disappointment. 
Our interest was heightened by the mag- 
nificent display we received in this city, 
but when we went elsewhere all was choas 
and confusion. That is the reason we are 
so glad to note the splendid service in 
Cleveland and Providence. Of the other 
cities that were visited,—Boston for in- 
stance, we have a very fair show, but had 
hard work to secure it Mr. Gude visited 
the city personally and made a selection 
of boards from Donnelly that were the best 
locations in the city. Well, they were 
good, and whilst we had a good bill post- 
ing show for the city, Boston has not de- 
veloped its full possibilities in that direc- 
tion. The boards are put up ina very 
careless manner, large cracks in many of 
them and very few of them capped off. A 
handsome twenty-four-sheet stand looks 
immediately after its billing as though it 
had been up for two months in very stormy 
weather. A few of the boards, and a very 
few only,out of the number of stands that 
we had, were posted in a manner that at 
all compared with the service in New 
York, Cleveland and Providence. We 
talked to Mr. Donnelly about this matter 
and he promised to ster his boys up. We 
do not blame Mr. Donnelly as much as the 
commercial and the theatrical people of 
the city of Boston, who are apparently 
contented with a second class service. We 
do want to say, however, that our paper 
was treated as well as anybody's, if not a 
little better. Our reflection is simply on 
the lower standard of service in that city 
where one would naturally look for some- 


thing very high-class."’ 

“We found the same fault in Buffalo, 
only in a greater degree. We had a very 
pleasant interview with Mr. Filbrick, of 
Whitmier & Filbrick. Found him a 
courteous, kindly gentleman, who did all 
in his power to make our stay inthe city 
pleasant ; but he would have made it much 
more agreeable if he had had his boards 
in proper shape. Our paper had the best 
possible showing that the town permitted, 
Some of the stands were in very good 
locations, but, oh, the boards ! the boards ! 
Some only eight and nine feet high; none 
of them capped off, paper trailing on the 
ground and lapping over the tops. Many 
boards bulging in and bulging out, so that 
if you run your eye down the stand, it 
looked like the front rank in an awkward 
squad, and it gave the whole bill posting 
of the city a ‘down in the heel’ disrepu- 
table look. Buffalo is a nice city with a 
class of people who, as a rule, should be 
good customers for a high-class article 
like our Soups. We would liked to have 
doubled our billing there, but to-day we 
are debating whether it would not be ad- 
visable to order the whole show down, for 
the simple reason that we believe a poorly 
posted bill is worse and does more harm 
to an advertiser than no bill at all.’’ 

“This might look like a rather severe 
criticism on Buffalo. We give it with no 
other thought than a desire to stimulate 
Messrs. Whitmier and Filbrick to an ap- 
preciation of the kimd of service an adver- 
tiser must have in order that he be induced 
to renew his contracts. They have got a 
good plant and splendid locations, but 
they must brace up all along the line.”’ 

“This was not our first experience in 
Buffalo, although it was our first visit 
there. We want to say as the other side 
of the picture, that the inspector's report 
from that city has always shown the paper 
to be up in the place agreed upon, and 
that we always found the firm strictly 
honest and reliable, but they do lack an 
appreciation of high-class bill posting 
methods."’ 

“From Buffalo we ran to Rochester, 
not with the intention of doing any bill 
posting there, but to look over the town 
to see the possibility of some other method 
of publicity. A tour of the city made us 
feel that there was nothing to be regretted 
in having stricken Rochéster off the list. 
Itisa beautiful city, with clean, handsome 
avenues and fine residences, that suggest 
the possibility of a considerable consump- 
tion of our article; but we could not 
cover the city on the bill boards because 
of an entire lack of any good stands on the 
principal thoroughfares. The boards that 
are up are well built. The paper is in 
good condition, but as they are mostly en 
side streets, they would be of no value to 
us.”’ 

“In Detroit we found everything in 
good shape. That town we thought stood 
next to Cleveland and Providence in ser- 
vice. The boards were well located, 
properly posted, and we increased the al- 
lotment.”’ 

“But, Mr. Reporter, don’t you think 
we have said enough on this subject now? 
That our first thought was correct ; that 
we had very little to say that would be of 
interest to bill posters or the public ?"’ 

“No, I don’t agree with your thought 
at all, Mr. Biardot. I beieve that the 
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trade is interested, and if you have visited 
avy @ther cities, I would like to have your 
opition. I think that the bill postets 
would like to know it ; that the ideas of ‘a 
practical business man who has given out 
contracts for this work is what the trade 
at large wants.”’ : 

“Well J hope that the people whom we 
have had to criticise. adyersely will -not 
have any hard feelings. We are simply 
giving you our honest opinion on the 
subject, and we have so great a faith in the 
possibilities of this method of advertising, 
that we feel and know that if the bill post- 
ers will only stir themselves and improve 
their service, they can greatly increase 
their business"’ 

‘‘We were very much dissappointed in 
the city of St. Louis. Mr. Gude had told 
us that that town was the greatest bill 
posting town in America. That the re- 
sult of the fight between R. J. Gunning 
Co., and the Cottrell Bill Posting Co., 
had been to establish a plant that was the 
envy of all other-bill posters throughout 
the country. Well, the plant is there 
but very much run down ; likewise the 
service; the paper was poorly posted, 
much of it placed on side streets, and the 
whole show had been put up in what ap- 
peared to be a ‘slap-bang’ style, of simply 
getting the paper up, without a sin- 
gle thought as to the interest of the 
advertiser or endeavor to hang the paper 
on the boards, so that one bill would help 
out the other and thereby benefit all the 
advertisers. The system isovergrown. The 
‘“*think’’ machine undersized. The head 
piece evidently out of a kilter. . This may 
be the fault of too much business. Our 
friend Gunning wants to take a little time 
from his many other enterprises and jump 
into St. Louis and give the boys a shaking 
up. We decreased our output in St. 
Louis.”’ 

“Chicago, we found a very hard city to 
post properly, There are a number. of 
stands well located, but the lumber not 
being tongued and grooved, there are of 
necessity a gteat many cracks in the 
boards through which the prairie winds 
whistle a merry tune, which means torn 
paper every time. The sevice, outside of 
the fact that the building of the boards 
needed improving was very satisfactory. 
Mr. Campbell blanks in the paper in a 
way that is very creditable. He seemed 
to take an earnest interest in putting our 
paper in the places where the show would 
do us the most good, and unquestionably 
did.all in his power to give us an effective 
service. But no man, no matter how good 
his intentions are, can keep paper from 
splitting on boards that have cracks in 
them several inches wide. We increased 
the allotment in this city, and would have 
willingly doubled it if Mr. Campbell had 
had more standsin high-class neighbor- 
hoods. For these we had to depend to a 
great extent on the R. J. Gunning Co., 
and we could not but commend the wisdom 
of Mr. Gude in splitting our appropriation 
for that city and putting a good portion 
of it on the bulletin boards in these high- 
class locations. Of course, these bulletins 
are much more expensive than bill posting 
so we only use them where we cannot get 
good bill posting stands 
ignore Mr. 


But no one can 
Gunning’s bulletins if he 
wants to cover the city of Chicago thor 
onghly for outside display with a high 
class article, The chewing gum and cheap 


tobacco, the bill posters can handle very 
satisfactority, but there are certain” sec- 
tions of the city where’a bill board ‘would 
not be allowed, but a painted sign is per- 
mitted.’’ 

“I find another serious handicap to out- 
side work in Chicago. The city covering 
such an immense area, with lots of un- 
built space, offers so many opportunities 
for bill posting, fence and wall painting, 
that the whole town is one immense bulle- 
tin board, so that an advertiser, to be ‘‘in 
it’ has to spend more in proportion to 
population than he would have to other- 
wise, because, unless he has a tremendous 
big show, he is lost in the crowd.” 

‘Washington, as you know, is a beauti- 
ful city, and its bill boards are kept in 
very good condition. The only fault that 
we have to find with that city is that Mr. 
Moxley has not enough boards. Those 
that he has he keeps in good shape, and 
he treated our paper very handsomely.” 

“Philadelphia, I found to be somewhat 
like Chicago. A number of good spaces, 
but the boards only fairly good, and the 


paper only fairly posted. We must say 
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A LESSON IN ADVERTISING. 
Given by a Merchant in the Sacramento 
(Cal.) Bee 

Every business man can become success- 
ful by proper advertising. It never yet 
failed an experienced master. Given a 
merchant who keeps fair goods at fair 
prices; who misrepresents nothing and 
treats his customers fairly ; who has daily 
space in a bright newspaper of approved 
circulation, and who has the knowledge 
and experience to use that space; there 
is nothing that can prevent him increas- 
ing his business up to the possible limit 
imposed by territorial conditions. 

The Bee a number of years ago sent to 
one hundred local advertisers for two 
years, one of the best periodical publica- 
tions on practical advertising, and since 
then has published at intervals, several 
series of special letters on scientific adver- 
tising. 

Of course the Bee had an ulterior mo- 
tive in so doing. It hoped to so educate 
the Sacramento advertisers in the matter 
of scientific advertising that they would 
learn to fill their advertising space so as 
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If I were proprietor of a newspaper, I 
would send a copy of a publication devoted 
to advertising to my advertisers for one 
year. I would do this in order to educate 
them up to how to advertise judiciously 
and effectively. If an ad. is not attractive 
it is not going to catch the eve of all. An 
ad. that is left inthe paper from month 
to month and year to year, without a 
change of type or reading matter, loses all 
its effectiveness. 

The ad. of a wide-awake merchant 
changes as rapidly as styles do, with 
every new article that he gets in stock; 
and then it must be newsy. The reader 
must be educated to look at your ad. for 
styles and prices. 
your ad. readable, and once the people 
get to looking for it every day, then suc- 
cess in business is assured. 

I know lots of people who look for our 
ad. every day. That is the reason we 
change it every day, and always give 
them something new. 

Some merchants only advertise every 
otherday. This isa great mistake. A 


live firm’s ad, should be in the paper’ 
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that Mr. Robinson gave us a very good 
selection of locations, but their service 
while better than the average, has not 
reached the high standard of Cleveland 
and Providence.”’ 

“Of Pittsburg, we think the less we say 
the better. Suffice it that we telegraphed 
Mr. Gude the day after we arrived to order 
our showing discontinued, and have simply 
put a black mark against that city.”’ 

“Now, Mr. Reporter, vou will have to 
excuse us from saying anything further. 
While you say we have not bored vou, we 
are afraid we may bore your readers, and 
we only want to add this one thought— 
that evervthing we have said has been 
spoken in the friendliest and kindest 
spirit.”’ : 

“We want to reiterate our faith in this 
method of publicity, and we would like 
to see BILLBOARD ADVERTISING keep on 
doing the good work of instructing the 
bill posters that the best way for them to 
better their 
serVice."’ 

We can sum it all upin three words,— 
“Service is everything.’”’ 


business is to better their 


to bring them the most returns. With 
the value of advertising thus demon- 
strated to them, their use of advertising 
space in the Bee would increase and be 
as much to be relied on in dull times as 
in prosperous seasons. The Bee supplies 
communication with nearly every home 
in Sacramento; it wanted the merchants 
to do the rest. 

I am a firm believer in advertising. 

The advertisement we are running in 
the Evening Bee pavs us a hundred-fold. 
Even you newspaper men cannot conceive 
of the large amount of business that is 
directed to our store through that advertise- 
ment of ours. The secret of our success 
is the manner in which we use advertising 
space, 

Advertising pays; but very few men 
know how to advertsie so that it will pay. 
A great deal of money is wasted in public 
announcements which bring no return, 
direct or indirect; but the merchant who, 
having the goods and treating his cus- 
tomers fairly, intelligently utilizes space 
in a well-circulated newspaper, is abso- 
lutelty certain of success. 


every day, and should be always fresh 
and readable. 

I notice one thing, that those who ad- 
vertise best, get the most trade and are 
prospering. The firms that are at a 
standstill. .or retrograding, are the ones 
who depend on their personal influence 
for trade and ignore the advertising col- 
umns of the newspaper with the circula 
tion.—.Newspaperdom. 


Harry Stoops’ Swell Wagon. 
“If any bill poster in. the land can boast 
of a larger stock of good and original 
ideas than that possessed by Harry E. 


Stoops, of Chattanooga, we have not 
heard of him. His latest invention is the 
wagon shown in the above cut, which is a 
perfect marvel of ingenious devices and 
conveniences. 

SNIPES might be appropriately corm- 


pared to small arms, one-sheet posters to 
gatlings, three-sheets to rapid fire machin 
guns, and stands to great guns. 


It is very easy to make ' 
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= Weregret exceedingly that lack of space 
prevents our printing all of the many let- 
ters received from our readers bearing 
upon the attitude that we have assumed 
in the matter of that feature of the Asso- 
ciated Bill Posters’ Association, which 
excludes opposition bill posters. The 
mass of correspondence is very interesting, 
reflecting as it does, the various opinions 
of many members of the craft in different 
portions of the country. Not a few sur- 
prises are encountered in perusing it, for 
many members of the association come 
out openly in endorsing our attitude, and 
announce themselves as in favor of admit- 
ting all reputable members of the craft 
wherever located. The greater part of the 
members, however, protest against any 
change of this nature, while those firms 
which at present are debarred from the 
rights and privileges of membership, are 
unanimously in favor of a change. 
* * * 


A LEADING member of the association 
and a gentleman who is recognized as an 
enthusiastic supporter of any measure, 
which has a tendancy to improve and ele- 
vate the calling, observes: ‘‘Allow me to 
commend your stand most cordially. The 
opposition bill posters are the only ones 
who are benefitting from the present order 
of things, because, the Association Bill 
Posters, being compelled to maintain the 
association scale of prices, cannot compete 
with them in this respect, and the other 
fellow, by putting his prices down just a 
shade below ours captures all the competi- 
tive work. For my part, Isay get them in. 
They will do less harm on the inside, than 
they are now doing on the outside.’’ It 
strikes us that he puts the argument about 
as well as it is possible to do it. His 
reasoning is logical and possesses much 
force. 


* * 
* 


ANOTHER member of the association 
who has opposition remarks, ‘‘Our asso- 
ciation will never be strong enough to ac- 
complish any real good until it embraces 
every bill poster of.good standing in the 
country.”’ <A third cites the difficulty of 
the Messrs. Miller Brothers, of Columbus, 
Ohio, and the Barnum Show to demon- 
strate the fntility of any attempt to dictate 
arbitrary terms and conditions to patrons. 


Continning, he says: ‘‘I believe the first 
duty of a bill poster to himself and to his 
craft, is to sell bill board space to his pa- 
trons. Any rules or by-laws that hinder 
or hamper him should be striken out at 
once.’’ Another gentleman remarks, ‘‘you 
are on the right track. Association mem- 
who have no opposition are not going to 
refuse work froma firm simply because 
they have patronized an independent bill 
poster in another city. They say they 
will at the conventions, and agree to do 
so in accepting membership in the associ- 
ation, but the most of them don’t do it, so 
what is the good of it?’’ Still another 
worthy gentleman writes, ‘‘here are some 
members who maintain the association 
prices, and allow the opposition bill poster 
to secure the work rather than cut their 
rates. I know, too, of bill posters in cities 
who have refused work from firms who 
have patronized the opposition in another 
city, but, I do not know of any good that 
ever came fromit. It only irritates the 
advertiser, and causes him to divert his ap- 
propriation into other channels.”’ 


* * 
* 


MR. BRESLAUER’S letter which we pub- 
lish in another column, isa manly, straight 
forward statement of his opinion. There 
is no attempt to equivocate or straddle the 
issue. On the contrary he meets the ques- 
tion fairly and squarely. We publish his 
letter because it is the best of the protests 
which we have received, and because he 
invites comment on our part, while we ad- 
mire his frank, open and direct expression, 
we are compelled to state plainly that in 
our estimation his position is entirely 
untenable, his argument illogical, and 
his theory chimerical. Rather than allow 
a competing fellow-craftsman an opportu- 
nity to earn a living, Mr. Breslauer 
would force thé commercial advertiser off 
the boards, and compel him to patronize 
the newspapers or other mediums. This 
is practically what he says, but we do not 
believe that he is serious, and hardly any- 
one else whe knows him will regard his 
assertions as sincere. 


* * 
* 


MR. BRESLAUER Calls on us to stand up 
for the association. Right here we want 
to say to him and all other members of 
the organization, that we are for the asso- 
ciation first, last, and ali the time. We 
believe that the craft can be bettered and 
business elevated by organization, and we 
wish above all things that the association 
be perpetuated. It is this very desire that 
impels us to cry out in warning, for we 
see its usefulness impaired, and its exist- 
ence menaced. We have alwayssupported 
the association, and we have earned the 
right to speak out. A craft divided against 
itself, will fall, and any attempt upon the 
part of the association to set at naught the 
great principles underlying the law of 
supply and demand, is worse than puerile 
—it’s imbecile. 

¥ s * 

SUPPOSE we grant merely for the sake of 
argument, that this absurd theory was 
practicable, and that the association should 
eventually succeed in driving Mrs Dun- 
don out of business, and ruining the rest 
of the independent bill posters. What 
then? Would it be a creditable perform- 
ance, and what would all: fair minded 
people think of it? Rest assured that the 
injured parties could sue for and obtain 


damages in a civil action, for which every 
member of the organization would be in- 
dividually liable. It willbe seen there- 
fore, that the scheme is not feasible even 
if it were possible. No organization can 
drive all the grocers out of a town, save 
one. No association can say how many 
shoe makers there shall be to a city. As 
it is with grocers and shoe makers, so it is 
with bill posters. They have the right to 
pursue their chosen avocation wherever 
they elect, provided that they obey the 
law. There is no man and no body of men 
who can say them nay. An association 
which is organized to deprive individuals 
of their rights is not an association. It is 
a conspiracy. 


~~ * 
* 


THERE are grand possibilities for good 
in the association. Outside of its purely 
social features, which alone make its con- 
tifiued existence a thing to be devoutly 
wished for, it affords a medium for the 
inter-change of ideas, for mutual protec- 
tion against frauds, and might be made an 
institution whereby the business could be 
raised to a plane of equality, with that of 
any calling in the land. It could be made 
the means of inspiring its members with 
higher ideals, which would lead to the in- 
troduction of better methods, better facili- 
ties and better business principles. This 
would improve the service rendered to ad- 
vertisers, and enable bill’ posters in con- 
junction with their natural allies the dis- 
tributors, to practically control the entire 
advertising field. If the organization is 
to be run as a ‘‘close’’ association, it will 
do none of this; consequently it behooves 
each and every member to give the matter 
his most carefnl consideration. See to it 
that narrow-minded prejudice and petty 
jealousy, are not allowed to dominate and 
insist that the A. B. P. A. be conducted 
on broad and liberal lines. 


TWO LETTERS. 


In our last month’s issue, we had occa, 
sion to Say editorially that that feature of 
the Associated Bill Posters’ Association 
which debarred certain members of the 
craft from the rights of membership and 
precluded affiliation, was a menace to the 
existence of the organization, an unwise 
provision, and called for the grave con- 
sideration of the officers. Our remarks 
have called forth a perfect avalanche of 
letters. Some are from members of the 
association and some from the opposition. 
We can only find room for the following : 
Mr. Breslauer’s letter is a fair sample of 
the position of what might be termed the 
‘“nsider,’’ Mrs Dundon’s communication 
affords a good example of the tenor of 
those received from the ‘‘outsiders,’’ or 
opposition, 

Minneapolis, Minn., October 17, 1895. 
BILLBOARD ADVERTISING : 


Gentlemen—Why do you uphold the 
‘opposition ’’? You come out in an ar- 
ticle in your last issue (or the issue before ) 
that the regular established bill poster, 
should not object to the ‘‘o ition’ in 
his town getting commercial work from 
O. J. Gude Co., etc.; that we should be 
broad-minded enough not to find fault 
with commercial people in placing some 
work with‘‘opposition.’’ —_I, for one,want 
you and the O. J. Gude Co. and others to 
distinctly understand that I will not 
handle commercial work or do business 
with agents that in any way entertain the 
“opposition ’’ We, the association mem- 
bers, would be ‘‘ chumps’’ to stand any- 


that belong to the association have strug- 
gled hard, and worked like beavers, to 

t their cities in good shape, and areS 

ustling ‘‘squaring’’ people. The first, 
thing you know in starts some ‘‘ guy "’ 
erecting a few boards, etc. He hustles 
for work, writes Gude Co. and commercial 
people for work. They (Gude Co, and 
others) send him some work. Do you, 
Mr. Billboard Advertising, think that is 
justice to the regular bill poster and 
association member ? 

I merely write this wanting to assist m 
brother bill posters, and I, for one, will 
state right here, if called upon to refuse 
work on account of the same paper being 
placed with the ‘‘opposition,’’ I will be 
the first man to obey the order. You also 
argue that it is right to have more than 
one firm belong to the association from 
the same city. I say NO. Gude & Co. 
are my friends, but I think they take a 
wrong position in this matter. I have no 
fault to find with BILLBOARD ADYKR- 
TISING. All I ask you to dois: come out 
and stand ‘‘ pat "’ for the regu/ar associa- 
tion bill posters, and you can rest assured 
the boys will be with you to a man. 

Most respectfully, 


MIKE BRESLAUER. 


Troy, N. Y., October 14, 1895. 
BILLBOARD ADVERTISING ! 


Gentlemen :-—The editorial comments 
in your October number regarding the 
action of the British Bill Posters, at their 
annual convention, induces me to present 
a case in point, which I regard as a grave 
matter for the consideration of the craft 
on this side of the water. . 

Michael E. Dundon, for nearly thirty 
the leading bill poster of Troy, N, Y., 
died about four years ago, and I, his 
widow, have continued the business since. 
About the time of Mr. Dundon’s death, 
an opposition sprang into existence, and 
managed to secure an influence in the 
New York State Association then just 
being organized, that seems to have pre 
vented me from becoming a member 
thereof. I have made many applications 
for membership, but have been persist- 
ently pigeon-holed without even a pretense 
of consideration. At the last meeting of 
the Associated Bill Posters’ Association 
I addressed a strong appeal to the Presi- 
dent, also to Mr Al. Bryan, both personal 
friends of my late husband, asking that 
some action be taken to compel the New 
York State Association to receive and con- 
sider my application for membership. 
The following reply to my appeal speaks 
for itself: 

“Secretary's Office, 
Associated Bill Posters’ Association of the 
United States ard Canada. 

Albany, N. Y., July 2oth, 1595. 

MADAM: S 
Yours, dated 6th, to Al. Bryan and 
R. C. Campbell, referred to me for answering. 
Write to James H. Staats, Secretary, Lockport, 
N. Y., for application blank, and make the 
application in proper form. At our next meeting 
it will receive the proper consideration- As = 
are aware, we have one representative in a city, t 
as you request it, and feel that a.. injustice has 
beed done you, we will pursue the course as laid 
down in our constitution, and give it proper con- 

sideration. 
Very truly yours, 
J. BALLARD CARROLL, 

Secretary."’ 


It will interest a much larger number 
of your readers, to know whether the 
New York State Association is a band of 
robbers, whose aim is to gobble up and 
and divide among a select few, a great 
and growing business, built up by the 
hard work of better men, and in the in- 
terest of justice, I hope that you will 

resent the matter to the fraternity at 
arge, through your columns. 
Very respectfully, 

Mrs. M. C. DuNDON, 


Now that the bill posters and distribu- 
tors are thoroughly organized, the adver- 
tiser is practically altogether independent 
of the publisher. Space in publications will 
probably soon sell at something like its 
real value. 
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HiLLROARD ADVERTISING intends to lead all | 
p. pers of its class in — of subscribers, and to 
tht end offers the following unparalelled | 

| 


‘List of Premiums. 


0 t To anyone sending us to cents in 
cts. stamps and the names and ad- 
dresses of three sign writers, we 
will send BILLBOARD ADVERTISING 
for three months 
t To anyone sending us 15 cents and 
15 c Ss. the names and addresses of three 
circular distributors, we will send 
Bil LBOARD ADVERTISING for four 
months. 


F, 0 t To anyone se nding us 20 cents and 
2 Cc Ss. the names and addresses of six 
sign writers, we will send 
BILLBOARD ADVERTISING for five 

months. 
25 t To anyone sending us 25 cents and 
Cc Ss. the nemes and addresses of six 
circular distributors, we will send 


BILLBOARD ADVERTISING for six 
months 


0 t Anyone sending us ww cents will 
3 c Ss. receive for three months 
BILLBOARD ADVERTISING, w cents, 
A Donaldson Date Book, 25 

55 
Anyone sending us 40 cents will 
receive for four months 
BILLBOARD ADVERTISING, 40 cents. 
A Donaldson Date Book, 25 


40 cts. 


6, 


50 ets Anyone sending us so cents will 
® receive a six months’ subscription 
to BILLBOARD ADVERTISING and a 
copy of that superb picture, “La 
Golgotha,"’ which alone sells for $1 
Anyone sending us 75 cents will 
receive a magnetized hammer with 
extension handle costing 65 cents, 
anda three months subscription to 
BILLBOARD ADVERTISING. 
To anyone sending us $1.00 we will 
send a year's subscription to Bii1- 
BOARD ADVERTISING, and a fac- 
simile .f their autograph and plate 
for ary og Write your autograph 
plainly in black ink on white paper 
and enclose w ith letter 


To anyone sending us $1.25 we will 
send BILLBOARD ADVERTISING for 
one year, and in addition a year’s 
subse ription to that exce P tio nally 
bright Boston pub lication, “Profit 
able Advertising, which alone 
costs $1 oo, Here is an Opportunity 
to secure twa, journals for but little 
more than the price of one 

To anyone sending us $1.so we will 
send for one year, each, 

BILLROARD ADVERTISING, St. 
“Artin Advertising, tox 


75 cts. 


$1.00 


$1.25 


$1.5 


Total, $2 
To anyone sending us $1.75, we will | 
send for one year, each, 
BILLBOARD ADVERTISING, - $1.00 
Munsey's Magazine, - 2.0 


$1.75 


i x 
Toanyone sending us $2 ©, we will 
send for one year, 


$2.00 


BILLBOARD ADVERTISING - $t.o 
‘Printers’ Ink,’ - $2.0 
$s x 


“Printer’s Ink” isa weekly, devot- 
ed advertising, chiefly newspaper 
advertising 


Anyone sending us $2.s0, we will | 
$2.50 send, for one year, each, 
BILLBOARD ADVERTISING, - $1 x 
“Profitable Advertising,” - 1 
“Artin Advertising,” - - 1.00 
Six 


Anvone sending us $:.00 will re- 
ceive, one year, 


$3 00 


BILLBOARD ADVERTISING, - $1.00 
A copy of Donaldson Guide, 3.00 
$4.00 


Anyone sending us $3.50 will re- 
receive, one year, 


$3.50 


BILLBOARD ADVERTISING, ~- $1.00 
A nine-inch Paste Brush - 3.25 
$4.25 


Anyone sending us $;.co will re- 
$4.00 ceive, one year, 


BILLBOARD ABVERTIING, $1 oo 
‘Brains,’ - - 4.00 
$5.00 


“Brains,” is a weekly journal de- 
voted to advertising and advertis. 
ers. It isa most valuable and use- 
ful publication. 
Anyone sending us §; 50 will re- 
ceive, one year, 


$4.50 


BILLBOARD SETTING, $i.oo 
soo Letter Heads, - : 3.00 
Soo Envelopes, - - - - 2.00 

$5 oo 


This is a splendid opportunity to 
secure handsomely printed station 
ery ata merely nominal price 
Anyone sending us §s.oo will re 
ceive, one year, 

BILLBOARD ADVERTISING, - $1.00 
The Donaldson Guide, : ts 
A nine-inch Paste Brush - 3.25 


$5.00 


LETTERS TO THE EDITOR. 

EDITOR BILLBOARD ADVERTISING : 

DEAR Stk :—Kindly explain why you 
devote so much space to the dates and 
official rosters of fairs, expositions, con- 
ventions, reunions and celebrations. Your 
journal purports to be devoted to the in- 
terests of advertisers and advertising 
media, and I am at a loss to understand 
the connection, 


A READER. 


Aside from the fact that fairs, exposi- 
tions and pure food exhibits, are in them- 
selves advertising media of potent and 
forceful value, we are desirous of keep- 
ing all advertisers posted regarding all 
great concourses and gatherings for the 
reason that the boards and advertising 
media of the cities, in which the assem- 
blage occurs are greatly enhanced in value 
at that particular time, by reason of the 
great increase in the amount of transient 
or floating population. Under our system 
we are enabled to give dates weeks and 
sometimes months in advance, thus afford- 
ing advertisers ample opportunity to place 
themselves in evidence on all such occa- 
sions.- - kd, 

Sheboygan, Wis , Oct. 28, 1895. 
EDITOR BILLBOARD ADVERTISING: 

_ DEAR Sik :—Having received 4 circular 
from the Inter-State Bill Posters’ Pro- 
tective Association, I take notice that 
several members of the Associated Associ- 
ation have joined the former. How mem- 
bers in towns under forty thousand popu- 
lution, can contract at the Inter-State Bill 
Posters’ Protective Association's rates, and 
live up tothe Associated Association rates. 
I would like some one to explain. 

Yours for bill posting, 


E. J. KEMPF. 
We are fully as much in the dark as 
Mr. Kempf. Possibly the parties most 
concerned can enlighten us.—£d. 


AN EXPLANATION, 


In the December number of BILLBOARD 
ADVERTISING for 1895 we published an ar- 
ticle in which it was made to appear that 
the business of McElroy Bros., the bill 
at Flushing, L. I., had been ab- 
a well-known concern. It ap- 


posters, 
sorbed by 
pears from recent developements that 
and that the state- 
ment to that effect was a lie pure and 


simple. 


such was not the case, 


The article in question was a rank in- 
justice to Messrs. McElroy Bros., and has 
caused them much annoyance and vexa- 
tion. We can only state in extenuation, 
that we published the article in good faith 
accepted the information from 
what we supposed was a reliable source. 
It will be a long time before the party 
who misled us will have the opportunity 


having 


of imposing on us again 

Exhibits at fairs, expositions and pure 
food shows, possess a peculiar value that 
that cannot be other 


manner. 


obtained in any 


Now that the International Association 
of Distributors has gotten into position to 
render a guaranteed distributing service, 
the circular and the booklet, the pamphlet 
almanac have taken on an added 
matter 


and the 


air of importance. Distributing 
always has possessed great advertising 
can be put out 


efficiently and economically, 


valuc, and now that it 


thoroughly, 


it will find great favor among adyertisers. 


LOOK OUT! 
For “Fly by Night’? Shows! 


Great Care Should be Exercised in Extending 
Credit to Irresponsible People. 


Poster printers and bill posters will do 
well to eliminate the element of chance, 
as far as possible, from all transactions 
with shows and itinerant organizations 
The season is not turning out well, and as 
these classes of patrons have no money of 
their own to lose in the event of bad busi- 
ness the burden falls upon the parties who 
extend them credit. In this connection, R. 
C Campbell, of the American Advertising 
Co , Chicago, Ills., and President of the 
A. B. P A., writes as follows: ‘I have 
a particular case here, that of Prof. O. R 
Gleason, the horse trainer, under the man- 
agement of Wass and Beedie, 
Beedie is a manager of a vari- 


western 
managers. 
ety theatre in Denver, Col., and Wass is 
from Portland, Oregon They 
resented by that old time agent, 
Smart He came into my office and as- 
sured me upon the word of a man, that 
they were all right, and I was perfectly 
safe in trusting them for about four hun- 
dred dollars, ($400) worth of work He 
went over to the National Printing Co, 
and assured them ditto. They gave up 
four hundred dollars, ($400) worth of 
printing and I put it up and we got the 
‘finger.’ 

There are a-number of attractions on 
the road this year that are leaving a trail 
of debts and obligations behind them 
wherever they go. At best they are only 
spoiling territory for legitimate and re- 
sponsible organizations, and as the printers 


were rep- 
Harry 


and bill posters have the remedy in their 
own hands, it would seem that they should 
act accordingly, and that too, without ex- 
ceptions and without delay 


The poster is so powerful, so strong in 
its attack upon the public, that almost any 
advertisement no matter how bungling in 
construction and faulty in display, will 
vield good results, and prove highly effi- 
cient. Consequently, but little care has 
been devoted to their preparation. Of 
late, however, beginning 
to realize that it pays to be careful in this 


advertisers are 
respect, and as a consequence the boards 
are daily growing better. 

Newspaper advertising is valuable, so is 
that in any other publication, when it is 
purchased at a just figure. The idea how- 
ever, that it is the principal avenue of 
publicity, and that all other media are 
merely auxillary is a fallacy. 


The particular circumstance, which has 
most to the great success 
achieved by Chas. Austin Bates, is in all 
probability, the fact that he follows the 


contributed 


takes his own medicine 
He uses more space in adver- 


advice he gives, 
as it were. 
tising his own business than any other ad. 
writer in the country. 

Posters properly printed and posted, 
produce profitable publicity promptly 


Circulars, circulars we mean 


booklets, pamphlets and hand bills of every 


and by 


description, when properly put out, never 
fail to bring profitable results. | Advertis- 
ing of this nature is as sure and certain as 
death and taxes, 


PUBLISHERS’ CORNER. 


With this issue BILLBOARD ADVERTISING 
enters upon the second year of its existence. Its 
growth has been almost phenomenal. Probably 
no other publication in America can point toa 
record which will in any manner approach that 
made by this paper. Ourcirculation now exceeds 
fifteen thousand, and continues to grow as fast 
as ever. 

4222 

We now number among our subscribers most 
of the large concerns of the country, who are 
prominent in the advertising field, and hundreds 
of retailers who are local advertisers. Besides, 
we reach nearly all of the bill posters, poster 
printers, di tributors and officers of fairs in the 
United States and Canada. 


We are beginning, too, to hear from printers, 
who make a specialty of distributing matter, 
such as pamphlets, leaflets, booklets, circulars, 
almanacs, couriers, programmes, cards, heralds, 
etc., and the interest manifested leads us to be- 
lieve that we will secure a large number of read- 
ers in this particular field in the near future. 

4444 

RILLBOARD ADVERTISING is not a bill posters’ 
trade journal, nor is it published solely in behalf 
of bill posters, poster printers, distributors and 
officers of fairs. On the contrary, while aiming 
to give the news and reflect general opinion in 
each of these three fields, it claims to be and is 
devoted exclusively to the interests of advertisers 
and published solely in their behalf. 

It aims to be just and fair, regarding the value 
of all advertising media, and fearless and out- 
spoken in discussing their merits ard short 
comings. Fraudulent schemes, publishers 
who lie about their circulation, and snaps pos- 
sessing little or no value, are handled without 
gloves and promptly exposed whenever they are 
brought to our notice 


It is not a text book, nor does it attempt to edu- 
It merely gives advertising 
and discusses theo- 


cate advertisers. 
news, recounts experience, 
ries. 


Tt 
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Inasmuch as it is primarly designed for the 
use and convenience of advertisers, we feel war- 
ranted in terming it the advertisers’ trade journal 


Tt Pays 
Co Advertise 


Printing Presses, 
Printing Inks, 
Printers’ Furniture, 
Type, 

Paste, 

Paste Brush Handles, 
Paste Mixers, 
Posters, 

Tickets, 

Paper Cutters, 
Printing Offices, 
Boilers, 

Engines, 

Office Furniture, 
Electrotypes, 
Photo-Engravings, 


Tn the Zolumns of 


Billboard Advertising. 


{ 
— | 


Se 


_e 


rey 


Distributors’ Chat. 


Woolrich & Co., of Palmer, Mass., manufac- 


turers of Ridye’s Food and the Celery Medicine 
Mich., will shortly 
South and West with distributing 


Company, of Kalamazoo 
cover the 


matter 


Mariani & Co,, of No 
York, have 


tising Vin Mariani 


52 West isth Street, New 
in press a handsome booklet adver- 


The Eureka Chemical & Manufacturing Co., 


Vis.. will soon be ready to hear 


of La Cro 
from distributors from the East. They purpose 
covering the entire section between Virginia and 
Maine with pamphlets. 

A round of the printing houses reveals the fact 
that the following firms have large editions of 
circulars, booklets, etc., underway viz 

The EV-I-LO Co 
Ills 

C. H. Grube, Robinson, 11. 

White Rock Mineral Spring Co., Waukesha, 
Wis 

Ed. Penaud, 46 East 14th St., New York City 

Giant Chemical Co., Philadelphia, Pa 

A. S. Hinds, Portland, Me. 

Mckey & Co., 36 Hamilton St., Boston, Mass. 

Fred. F. Ingram & Co., Detroit, Mich. 

Distributors will do well to write them in regard 


Pontiac Building, Chicago, 


to the distributing. 

The W. H. Bathgate Advertising and Distribu- 
ting Co., of Portage, Wis., are enterprising and 
reliable. They operate a printing office in con- 
junction with their advertising business, and 
conduct the best distributing service in Wiscon- 
sin. They are members of the International As- 


2A Cts 2 ; 
sociation of Distributors of North America- 


The Cactus Hair Food Co., of Detroit, Mich, 
are placing large orders for distributing work. 
Church & Co., of New York, proprietors of the 
Arm & Hammer brand of Soda, have issued a 
splendid little booklet exploiting the merits of 
their goo.is, which is being shamefully wasted by 
those entrusted with the work of distribution. 


Colgate & Co, No, 6 Dutch St , New York City 


‘are distributing a neat and taking booklet ad- 


vertising Octagon Soap. Reliable distributors 
should place themselves in communication with 
Messrs. Colgate & Co., without delay. 


Reliable men are wanted in every village, 
town or city in the United States and Canada by 
the International Association of Distributors. 
For particulars address, W. H. Steinbrenner, 
or T. K. Durboraw, New No, 811 Vine St., Cin- 
cinnati, Ohio 

Negotiations now pending between the Intere 
national Association of Distributors and the 
more important circuses will probably lead to 
the latter placing all of next season’s programs 
through the association instead of carrying their 
own programmers as heretofore, This meansa 
to the shows, and much new 


great savi 


work 
The Barnum & 
three 


for members of the association 


Bailey Shows alone distribute million 
pieces annually. 

Messrs. J. J. Hughes & Co., of Lynchburg, Va. 
who in September, last, succeeded Messrs. Hardy 
& Dunbar, as City Bill Posters, are an ene rgetic 
and reliable firm, and can be depended upon to 
faithfully carry out all contracts. They invite 
correspondence aud will be found as represente d. 


John H. Beltz, 6 
now a member in 


+ Deacon St., Scranton Pa., is 
good standing in the Inter- 


national Association of Distributors. He is relia- 
ble, and advertisers would'do well to communi- 


cate with 1 


Edwin R. Negus, of Milford, Mass., is a dis- 
1 to whom we would call the attention of 


ac vertisers He 


is thoroughly reliable and will 


very case. He is a charter 


member of the Association of Dis 


tributors of North Ameri 


W. J. Kryder, Box 


just finish 


Dowagiac, Mich.,” has 


listributing for 


the Calif 


Co., of Bingha 


ind the Dr. Kilmer 


Mr. Kryder is 


a member of the International Association of 


Distributors of North America, and cam be de 


pended on every time 


From the way that Boorom, Durboraw, Stein- 
brenner, Fischer and others of the International 
Association of Distributors are securing new 
members for the Association, and work for the 
members, they must not only have plenty of 
money or first-class credit, but are a long ways 
from following the trail of the woodbine, as 
some one expressed ita month or so ago, 

The ball continues to roll. Messrs. Geo. Runey 
& Son, of Waukegan, Ills., members of the Inter 
national Association of Distributors of North 
America, have closed contracts with California 
Fig Syrup Co., Williams Bros., Indianapolis, Ind. 
and Dr. Kilmer Co. of Binghamton, New York 

Times continue dull in some branches of busi- 
ness, but the International Assoc’ation of Distrib- 
utors of Nortn America members seem to be 
doing their share in mproving the business of 
many medicine manufacturing firms as well as 
advertisers of other trades. 


FIRST SPECIAL CONVENTION 
—OF THE— 
International Association of Distribu- 
tors of North America. 


The First Special Convention of the Interna 
tional Association of Distributors, will take place 
January 8 and 9, 1895, at Cincinnati, Ohio. Much 
business of an important nature will be trans- 
acted. Over half the members have already sig- 
nified their intention of being present, and the 
meeting promises to be a very successful and en- 
thusiastic gathering. Those unable to be present 
should send their proxies to the secretary and 
treasurer, 

S. M. Boorom, President, 
Lock Box, 313, 
Springfield, Ohio 
THos. K. DuRBORAW, 
Sec’y and Treas. 
No. S11 Vine St., Cincinnati, O 


DON’T HESITATE. 
But Try For Membership in the International 
Association of Distributors. 

No reliable distributor in a county where the 
International Association of Distributors of 
North America is without a member, should 
hesitate to make application for membership. 

While it is no easy matter to gain admittance 
to this Association, yet when one succeeds, that 
fact alone isa testimonial of his reliability asa 
man anda distributor, and is certainly worth the 
effort. Applicants besides having their applica- 
tions well endorsed, are subjected to a quiet in- 
vestigation, which, when satisfactory, insures to 
the new member the fullest measure of confi- 
dence from the officers of the Association. 

The membership fee is but $1.50 at present, with 
every prospect that it will be increased to more 
than double, probably before the first of the new 
year. Make application now. 


In a recent conversation with a business man 
of Staunton, Va.,in regard to the distributing 
business in that locality, he remarked that it 
would be a good husiness, if the extensive adver- 
tiser could be made to see his interest. ‘‘But,’’ 
he said: ‘for every circular that reaches the 
public there a-e nine destroyec' in one way or an- 
other. I can gotothe garbage heaps, ovt on the 
commons, and gather up any quantity of adver- 
tising matter that has been given to unreliable 
parties,—boys and negroes to put out, but who 
as soon as out of sight of a watcher, would throw 
the matter by the hundreds into the gutters, 
back alleys, and other out-of-the-way places, so 
as to soon finish the work.”’ 

The above is not an isolated instance, as the 
numerous letters received by the solicitor of the 
International Association of Distributors, from 
members of that organization, making similar 
statements, will approve as witness, the instances 
reported recently to the secretary and treasurer 
of the association by J. B. Clough, of Chicago 
J. H. Bell, of Staunton, Va., and Ferdinand 
Kaiser, of Salem, Ills., all members whose verac 
ity is beyond question 

This state of things is not remarkable when 
all the facts are known, Vet tt (4: remarkable, 
that advertisers who spend thousands of dollars 
every year in preparing and putting before the 
should al 
low themselves to be deceived, and their money 


public attractive advertising matter 


wasted, as it is, by an attempt to have their cir 


culars, almanacs, etc., cheaply dissemminated 


BILLBOARD ADVERTISING is the Official Organ of the INTER-STATE BILL POSTERS’ ASSOCIATION 


rather than pay a couple of dollars per thousand 
to reliable distributers who would honestly 
place each and every piece of matter in the 
hands of a housewife or her representative. The 
advertiser may ask the question—"Are there such 
reliable distributors, and where can they be found ?"* 

We will aiswer, yes, there are such distributors 
and they can be readily found in the members 
in good standing in the International Association 
of Distributors of North America, the business 
offices of which are at new No. Sit Vine Street, 
Cincinnati, Ohio. Advertisers have no excuse 
for the waste of valuable matter they are now 
subject to, for relief is within their reach through 
the members of the Association to which we 
refer above 

This Association is constructed of strong sturdy 
material, ever alert to their own aud the Asso 
ciation’s interest. But should any member prove 
unreliable in the execution of his trust, an assess- 
ment is promptly levied on the other members 
sufficient to re-imburse the advertiser for his loss 
and prosecute in the State Courts the dishonest 
member. 

Finally we willsay that this organization is 
composed of bona-fide distributors,—men, not 
boys —everyone of whom have been highly en 
dorsed ty reputable business men of their re 
spectives counties as regards the'r reliability, 
and no advertiser runs the least risk in extend 
ing his patronage to any of the membership 


Some ads are boasts, 
And some are roasts, 
But the wise man’s ad 
Is the one he posts 


NOTICE—OFFICAL. 

The officers and members of the International 
Associstion of Distributors of North America 
will take notice that Mr W.H. Steinbrenner of 
Cincinnati, has resigned the office of second as- 
sistant secretary of the Association, and I have 
this day appointed Mr. W. E. Patton, of Corinth, 
Miss., wlio will at once enter upon the duties of 
second assistant secretary, and te whom all com- 
munications relating to lists of advertisers and 
other business of that office should, in the future 
be addressed : to 


THos. K. 


DURBORAW, SEC. AND TREAS. 


At Less Than 
1-3 the Cost 
Of Mailing. 


The facilities 


The Lyceum Critic, isa monthly journal pub- 
lisned in Allegheny City, Pa., that promises to 
supply a need that has existed for some time> 
Being interesting as wellas instructive, itis none 
the less unique, and as it grows in favor, as it is 
bound to do, it will become a favorite advertising 
medium, that the lyceum attractions generally, 
as wellas bill posters and distributors cannot 
afford to do without 
prosperous careet 


May it have a long and 


Some men put their ads in papers, 
- “ them on the fence, 
never advertise, 
Who ought to have more sense 
Mankato, | Minn...) Review. 


CORRESPONDENCE. 

Alwavs make it a point to be prompt and care 
ful about answering correspondence If the 
writer had not been in earnest he undoubtedly 
That, at least, is 
the way you do things, isn't it? You never write 


would not have written you 


a business letter unless you are really in earnest 
and desire information. Then please remember 
that other people very strongly resemble you in 
the particular 

Itisn tthe man who accepts some opportuni 
ties and lets others slide who wins the greatest 
success -but it is he who allows not one to pass 
unimproved. If there is anything in it, he will 
surely find it out 

It costs nothing save a little trouble to answer 
correspondence promptly and fully yet in so do 
ing one may win enormous stakes News for 
Buyers. 

WELL ADVERTISED —It is seldom that a show 
in a town the size of Prairie City is half as well 
advertised as the Chase Lister Company, which 
is making an all week stand in Union Hall A 
novel idea of bisown in this connection Mr 
Parker, by illuminating his boards, has man- 
aged not only to increasé the hours during 
which they are effective, but to render them 
even more effective by night than by day The 
writer never before saw this idea applied in this 
manner. There's no patent on it.—IMerekly 
Kodak, Prairie City, la. Oct. 11, 189 


of The International 


Association of Distributors, enables that 
organization to distribute Pamphlets, Circu- 
lars, Booklets, Leaflets, Almanacs, Couriers, 
Heralds, Cards, Blotters and Samples at 
less than one-third what it costs the adver- 
tiser to distribute them through the mails. 
Note the prices, viz: 


City service, 
Town service, 


Village service, 


$1.75 per 1000,’ 
2.00 
2.50 s e 


Country service, 3.50 


And actual 
cost for ex- 
pressage & 
freight. 


“ a 


“es “e 


The service rendered is honest efficient, 
thorough and reliable, and covers every 
section of the United States and Canada, 
For estimates, reference, and detailed 
information, address, 
W. H. STEINBRENNER, 


General Agent international Association of Distributors, 
New No. SIL Vine Street, CINCINNATI, OHIO- 


CORRESPONDENCE SOLICITED. 
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FRANK SING. 


Printing-House Gessip. 
Hennegan & Co, are printing the calen- 
dars for the Royal Insurance Co. 


Many of the printing houses are now 
busy with Christmas covers for the various 


pe rie wlicals. 


It is estimated that upwards of 1,600,000 
Ibs. of paper will be required to turn out 
the almanacs for 1896. 

The polical poster has made its appear- 
ince in Ohio, 


The Strobridge Lithographing Co., of 
Cincinnati, O., was tendered a vote of 
thanks by the Ohio Bill Posters’ 


tion for pasting their paper before sending 


Associa- 


it out 

The Ottman Lithographing Co. have 
formally entered the domain of the poster 
printer. 


The Donaldson Litho. Co., of Cincin- 


That genial and hustling agent, Mr. 
Frank Sing, BILLBOARD caller 
October 22nd. Mr. Sing was in Cincin- 
nati for the purpose of closing a contract 
with the Enquirer Job Printing Co. to 
handle the new line of posters which that 


was a 


well-known office is now getting up. Mr. 
Sing has and makes his head- 
quarters with the Libbie Show Print. Co., 
Mass., 
cluces everything east of Cleveland, Ohio, 
and north of Washington D. C. 

He speaks in the highest terms of the 


his office 


of Boston, amd his territory in- 


impre wed service which the bill posters of 
the east, and especially of New England, 
are giving to patrons. In Providence, 
Worcester, Fall River, Boston, Troy 


Portland he says the service is especially 


and 


good, 
Business in general is reviving in Mr. 


Sing’s estimation, and hé confidently 
looks forward to a boom in the near 
future. 


The Showmen’s Convention. 


of the 
Protective League of American Showmen, 
which takes place at Cincinnati, January 
7th, Sth and gth, 1896, 
attended. Representative from all the 
large circuses will be present, including 
Mr. Louis E. Cooke, of the Barnum & 
Bailey, Messrs Peter and Ephriam Sells 
and Shell Barrett, of the Sells Brothers’ 
Shows; B. E. Wallace and Wm. Fuller, of 
the Wallace Shows; Walter L. Main, of 
the Main Show; John F. Robinson and 
John, Jr,, of the Robinson Show; L. W. 
Washburn, W. E. Franklin, J. P. Fagan, 
M. B. Raymond, E. M. Burk, Ralph 
Peckham, Sam Dawson, W. C. Boyd, Ed 
Brennan, F. E. Davies, Ed Davis, Joe 
McMahon, Geo. Castello, Geo. Sun, Fred 
Locke, and hosts of others, too numerous 
to mention. 


The third annual convention 


will be largely 


THE signs of the times—mural signs 
and painted bulletins. 


pesree PRINTERS. 


Advertisements under this head are apm free of 
charge in nonparetl. In bold face type two dollars 
per year. Display advertisements (not exceeding 
seven lines, twenty-five cents per line. 

Advertisements amounting to one dollar and over 
include a year’s subscription, free. 

Bien, Julius & Co., 140 6th ave, New York 
Boston Job Printing Co., 4 Alden, Boston Mass 
Brooklyn Daily Eagle Job Printing Co, Brooklyn 
Brooklyn Times Printing Co, Brooklyn 
Budget Show Print., Box 38, Elmira, N. Y. 
Calhoun Printing Co, Hattford, Conn 
Calvert Litho Co, Detroit, Mich 
Cameron Show Printing Co, 57 Ann, New York 
Central City Show Printing Co, Jackson, Mich 
Central Litho and Eng Co, 1406th ave, New York 
Central Show Printing Co, 143 Monroe, Chicago 
Commercial-Gazette Job Rooms, Cincinnati 
Correspondent Show Printing Co, Piqua, Ohio 
Courier Printing Co, Brantford, Ontario 
Courier-Journal Jo *» Rooms, Louisville, Ky. 
Courier Show Priniing ©o, Buffalo, N Y 
Cox’s Sons, Johu, Gay end Pratt, Baltimore 
The Donaldson Litho. Co., Cin’ti, 0. 
Eichner & Co, Baltimore 
tmpire Show Printing Co., 

73-75 Plymouth Place, Chicago 
Enquirer Job Rooms, 88 East Eighth, Cincinnati 
Enterprise Show Print , Cleveland, O 
Erie Show Printing Co, Erie, Pa 
Fair Printing House, Norwalk, O. 
.Forbes’ Litho Co, 181 Devonshire, Boston 
Francis & Valentine, 517 Clay, San Francisco 
Free Press Show Print., Detroit. 
Fox, Richard K, Franklin and Dover, New York 
Gribler Litho Co. Chicago. 
Gillin Show Print, 132 West 4th, New York 
Goes’ Litho Co, 140 Monroe, Chicago 
Gt. Am. Eng & Print Co, 57 Beekman, New York 


Great Western Printing Co, 511 Market, St Louis 
Greve Litho Co, The, Milwaukie, Wis 

Haber, P. F., Fond-du-laz, Wis 

Hasselman Printing Co., Indianapolis, Ind 
Hatch, C R. & H. H., Nashville, Tsnn 
Hennegan & Co., Cineinnati, Ohio. 


nati, will print the Christmas cover for 
Richardson's Dramatic 


Leander News. 


This house has been running at night for 


the past nine months. 

Mauberrett’s Show Printing House, of 
New Orleans, will increase their facilities 
before Spring. 

The outcome of the Empire Show Print- 
ing Co.'s difficulties will be watched with 
This plant 
could be made the most profitable of any 


great interest by showmen. 


house in the west. 


There are now eleven printing houses 


turning out commercial posters. 


It is rumored that Springer & Welty 
have given up the ghost. 


The Riverside Show Print Co., of Mil- 


waukee, are very successful with their 


commercial posters. 


It is said that the interest of Enoch 
Morgan's Sons in the Gillin Litho Co. is 


tor sale. 


Jan. 


Are You a Printer? 
Do You Set Ads? 


If you are the first, and do the 
second, you should subscribe for 
Printers’ Ink, a publication from 
which you may glean many good 
ideas in composing ads. 


PRINTERS’ INK 


is intended principally for adver- 
tisers, vet every printer that sees 
it speaks highly of it, and all 
admire it. 
artistic manner, and that is what 
ad, setters are interested in. The 
price now is $2.00 a year; after 
1, '96, it will be $5 a year. 
$10 will pay for it until Jan. 1 


While 


Its ads are set in an 


ackson, J B., 48 Centre, New York 
ordan Show Printing Co., 128 Franklin, Chicago 
— Job Rooms, Columbus, oO. 
edger Job Office, 605 Sansom, Philadelphia 
Libbie Snow Print. Boston, Mass. 
Lick Show Print, Fort Smith, Ark 
Liebler & Maass, 224 Centre, New York 
Mauberret’s Printing House, New Orleans, La. 
Metropolitan Printing Co , 222 W. 26th, New York 
Miner Litho. Co The H.C. 342 west 14th st. 
New York, 
Mitchell, Chas., Ottawa, Ont., Canada 
Morgan, W. J. & Co., St. Clair, Cleveland 
Morrison Show Print, Detroit, Mich. 
National Printing & Eng. Co, Chicago 
Orcutt Litho. Co. Chicago 
Pioneer Printing Co., 214 Jefferson, Seattle, Wash 
Planet Show Print, Chatham, Ont., Canada. 
Richardson & Foos, 112 4th Ave, New York 
Riverside Printing ‘ 0.. 216 3rd, Milwaukee, Wis 
Sackett & Wilhelms Litho. Co., 5th ave. and 16th 
st., New York. 
Saffin, H. ¢"., 172 Skillman Ave., Brooklyn 
Seers, A. ~s 19 E. 17th street, New York 
Shober & arqueville, Jackson st., ' hicago 
Springer & Weity, B-way and 31st, New York 
Star Printing ' 0., 606% Second, Seattle, Wash 
Sterrett Show Print San Francisco, Cal. 
Strobridge Litho ¢ o., Cincinnati 
Union and Advertiser Co., Rochesier, N. Y. 
Union Job Printing Co., Walla Walla, Wash. 
United States Printing Co., Cincinnati 
What Cheer Show Printing Co., Providence, R. I. 
Winterburn Show Print., 166 Clark, Chicago 


PRINTING HOUSES 
That execute high- “class s Distributing Matter 


The following firms “make a: a specialty of finely 


, printed Booklets, Pamphlets, Hand Bills, Fliers, 
Igol. Address Printers’ Ink, Dodgers, Circulars, Heralds, Couriers, Programs, 
The Enquirer Show Print. Co., of Cin- Blotters, Fancy Cards and Novelties. 


cinnati, have decided to get up a line of 


commercial posters. The hustling solici- 


tor, Frank Sing, will push them. 


successful 
and that of 


Chas. Hood has been very 
with the W. J. Morgan line 
The Riverside, of Milwaukee. 


The Donaldson Co. 
nine-sheet S 


has gotten out a 
Santa Claus poster. 


10 Spruce Street, N. Y. 


Send for Sample Copy. 


Advertisements under this head same as above. 


Blackwater Courier Job Office, Franklin, Va. 
The Donaldson Litho. Co , Cint’i, 0. 
Eaton, Allen & Co, Giand Rapids, Mich 
Hennegan & Co., Cineinnati, 0. 
Libbie Show Print, 6-12 2 Beach St., Boston, Mass. 
Lotus Press, 140 west 23rd st., New York City. 
Mauberret’s Printing House, New Orleans, La. 
L. Prang & Co., 286 Roxbury St., Boston, Mass. 
Saffin Show Print, 172 Skillman Ave., Brooklyn. 
Van Fleet, 88 Centre, New York 

Winthrop Press, New York. 

Woodmansee, G. W. & Co., Rocxville, R. I. 


Send for our 
Specimen Book 


het’ "S Get 


THE real student of advertising knows A J t d ? thet wilt 
sa Seta e introduce 
there are possibilities evervwhere and in : cquain e us, but 
everything. The sign on his store front, CO<3E> <P = Don't forget to ask 


the appearance of his building, the local- 
itv, the 


son appearance of the proprietor and his 


style of his stationery, the per- 


employees, their deportment, manners 


and courtesy, the tone of a letter, the 


about our 

CHINESE BLACK 
** Just for fun, you . 

know—not “business— for, of 

course. you are “ perfectly 

suited’ and would not change 

your ink for your father. 

Yes, we know ; sounds natural. 


ant Sok eat aa or EAGLE PRINTING INK & COLOR WORKS 
that is at all likely to create interest, ex- OSTER NK 148-152 Monroe Street, Chicago. 
CINCINNATI 


NEW YORK? 
CHICAGO: 


cite attention, or occasion comunent, is an 
advertisement, and a good advertisement 


at that. 


AREYOU ONE OFTAEM? “AULT WIBORG 


To first ten persons se nding us orders for our 
inks, resulting from this ad. in “ Billboard Ad 
vertising,’ we will send a handsome present, So 
be sure and mention the paper. 
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FAIRS AND EXPOSITIONS. 


News, Notes and Comments of an In- 
teresting Nature. 
Commence work now on next year’s 
fairs. 


Poultry shows and pet stock exhibitions 
are on the increase. 


The gorgeous crysanthemum shows are 
with us. They are aptly termed the 
florists’ fairs, 

Present indications point to a large in- 
crease in,the numbertand importance of 
bench and horse shows, to be held during 
the coming season. 


The pure food exhibition has come to 
stay. It is safe to say that no more valu- 
able advertising medinm can be found by 
purveyors and food manufacturers. 

A paragraph to the effect that there 
would be twenty-two hundred fairs held 
during the season of 1895, recently went 
the rounds of the press, but a careful can- 
vas reveals the fact that in reality there is 
less than one half that number. 

The attendance at the Cotton States and 
International Exposition mounts higher 
and higher day by day, and interest and 
enthusiasm grow apace. Although much 
of Mr. Cooper’s clever work was ruined 
by the incompleteness of the show when 
first opened, the ultimate success of the 
undertaking is now assured beyond the 
shadow of a doubt. e 

The International Industrial Exposition 
will open at Johannesburg, South Africa, 
May ist and closes June 30th, 1896. iIt is 
under the auspices of the government of 
the South African Republic, the president 
of which, S. J. P. Kruger, is also the 
president of the exposition. Chas. P. De 
Garmo, well-known in America, is general 
manager, with the title of director general. 
All communications and inquiries should 
be addressed to Chas. P. De Garmo, P. O. 
Box Johannesburg, S. A. R. South Africa. 
Postage twelve (12) cents for every half 
ounce or fraction thereof. 


Eternal vigilance is the price of success, 
and the man who is eternally vigilant is 
worthy of his hire. Moral—give the sec- 
retary a good substantial salary. On him 
more than any other depends the outcome 
of the fair. 

Preparations for the International Ex- 
position to be held at the City of Mexico, 
in 1896, are well under way. 

Agricultural societies will find that 
nothing will contribute so much towards 
the success of next year’s fair as an early 
start. Organizations should be effected 
now and officers elected immediately. 
Then too, the date should be set at the 
earliest opportunity. The winners are 
first in the field. 

BILLBOARD ADVERTISING honestly be- 
lieves that it reaches ninety-eight per cent 
of the fairs of the United States and Can- 
ada, They are all bona fide subscribers too. 


Advance Sketch of International Ex- 
position to be held in 1900. 


Plans for the International Exposition, 
to be held in Paris in 1900 have been com- 
pleted to the minutest detail, and officers 
have been appointed to superintend the 
work. The Goveinment has charge of 
the undertaking, and the work has been 
begun. Ambassador Fatenotre, who has 
just returned from France, will present to 
Congress an invitation to the United States 
to participate, and has given a sketch of 
the display. 

The Exposition will open April 15, 1900, 
and will last until Nov 5. The location 
chosen is in the heart of the busiest and 
most historic part of Paris, in the imme- 
diate neighborhood and partly including 
the Champs de Mars, le Trocadero, le 
Quay d’Orsy, L’Esplanade des Invalides, 
that part of the Champs Elysses known as 
the Coeur de l’Rein, le Palace de l'Indus- 
trie. It is probable, however, the Palace 
de l’Industrie, which was a center of for- 
mer expositions, will be torn down to 
make place for a much larger building. 
The grounds are to extend along both 
sides of the River Seine, and great bridges 
are to be built across the river. One of 
these, at the Hotel des Invalides, will be 
so great as to amount to a complete cov- 
ering of the river for along distance. 

The means of production and the arti- 
cles produced will be exhibited side by 
side as far as possible. The various classes 
of machinery will be shown in their stages 
of development, each, machine being in 
operation and its production placed on ex- 
hibition as fast as it accumulates. An- 
other feature of the Exposition will be 
Scientific Congresses similiar to those 
inaugurated at the Chicago Exposition. A 
historical exhibit of French art and music 
will displayed 

One of the striking novelties will be a 
retrospective view of the nineteenth cen- 
tury just ended. It will be a glance back- 
ward of one hundred years, showing the 
progress made by the world in all branches 
of science, industry and art.—Commercial 
Gazette, Oct. 15, 1895. 


The Texas Fairs for the season 1895 

were as follows : 

Jack County Fair, at Jacksboro, Oct. Ist 
to 5th, inclusive. 

Cleburne Fair, Oct 3rd to 5th inclusive. 

Bell County Fair, at Belton, Oct. 8th to 
12th, inclusive. 

Fannin County Fair, at Bonham, Oct. 8th 
to 12th, inclusive. 

Hill County Fair, at Hillsboro, Oct. gth 
to 12, inclusive. 

Limestone County Fair, at Groesbeck, 
Oct, gth to 12th, inclusive. 

Comal County Fair. at New Braunfels 
Oct. 12th to 13th, inclusive. 


° 
e 35 Beaver Street, 


Navarro County Fair, at Corsicana, Oct. 
15th to 18th, inclusive. 

Robertson County Fair, at Calvert, Oct. 
15th to 18th, inclusive. 

Grayson County Fair, at Sherman, Oct 
17th to 18th, inclusive. 

Concho Valley Fair, at S 
5th to Sth, inclusive 

Driving Park Association, at Houston, 
Noy. 5th to 30th, inclusive. 

Cherokee County Fair, at Rusk, Noy. 13th 
to 15th, inclusive. 


san Angelo, Nov. 


THE FAIRS. 

The fairs for 1895 are nearly all over 
and the season is rapidly drawing to the 
close As is always the case, some have 
been highly successful and others have 
been flat failures. This is a condition of 
affairs which has obiained from time im- 
memorial, and while deplorable, there is 
little reason to believe that any marked 
improvement will ensue until experience 
and managerial ability in this direction 
are valued at a fair figure. 

Under normal conditions, there never 
yet has been an instance where a fair with 
a manager of experience at the helm, has 
scored a failure. Nine times out of ten 
when the outcome has been unsuccessful, 
it will be found that it was owing to the 
incapacity of the secretary, 
better be termed the manager. 


who might 


The idea that is prevalent among many 
societies, especially new ones, that anyone 
can pilot a fair to a successful issue, is the 
very worst kind of fallacy The position 
is one which requires experience and en- 
tails close application and much hard work. 
After a man has filled it successfully for 
three or four consecutive years, and knows 
the laborious nature of the duties attached 
to the position, he will not readily under- 


“take it when the emoluments are merely 


nominal, 


Just why the average management of 
the country fair strives to antagonize the 
foreign exhibitor is past understanding. 
His wares are almost invariably attractive 
and interesting, he pays liberally for the 
space he occupies, and never quarrels over 
awards. It would seem that more of the 
foreign element is desired instead of less. 


NEATNESS. 
Without her leave he stole a kiss 
He did. Oh, bliss! 
A sharp command was promptly his 
‘Just put that back, I tell you this 
Where it belongs, spoke haughty miss 
He did. Oh, bliss'—/:/ 


WRITE TO 


THE BELLEVILLE, ILL., 
POSTER AND DISTRIBUTOR. 


- actin itn iaaatetta 


(LICENSED) BILL 


® Albany City Bill Posting®o, § 


J. Ballard Carroll, Manager. 


ALBANY, N. Y. e 
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THE DONALDSON GUIDE 


3d Edition now in process of compilation. 


Will embrace every town of over four hundred 
and fifty inhabitants in the United States and 
Canada, with a tulland complete description of 
each, 


It gives the population of the town. 

It gives the population of the county. 

It gives the name of the bill poster. 

It gives his street address. 

It gives the name of the distributer. 

It gives his street address. 

It gives tbe name of the opera house. 

It gives the name of the local manager. 

It gives the names of the halls. 

It gives the names of their managers. 

It gives the names of the newspapers. 

It gives the names of the editors. 

It gives the date of publication. 

It gives the names of the dramatic critics 

It gives the names of the dramatic cor- 

respondents. 

It gives the name of a good attorney. 

It will be a manual of useful informa- 
tion for advertisers, showmen, and the- 
atrical managers and agents. The book 
will consist of over four hundred pages, 
7x10'3, handsomely bound in cloth and 
gilt. In addition to the Directory the 

book will embrace the complete 
GET code of the Donaldson Cipher 


YOUR the showm in'sencyclopedia and 
the i , 


International Professional 

NAME Register. The whole work will 
IN be carefully revised and brought 

up to date, and will be the most 
complete and exhaustive guide ever issued. 
The — ition is a work of prodigious 
labor and great expense, which is not 
wholly w: irranted by the sale which the 
book en; ‘ovs, conse quently the 
publisher feels fully justified in PUT 
calling upon bill posters, distri- AN 
buters and show printers to pat- 
ronize the advertising columns, AD 
and reader all necessary aid in IN 
furnishing data, information, 
etc. Blanks are provided for this purpose 
by the publisher and can be had upon 
application. 

It is to the interest of every bill poster and dis 
tributer to have his town a rly represe ate ‘ 
and described. Letthe advertiser know its re 
sources and the number of people he can reac h 
Let the showman know the circus license and 
whether their isa desirable lot. Tell the - the at- 
rical manager what kind of theatres, opera 
houses, or halls you have. 


It will bring you business. 


Because it will be consulted almost 
daily by the advertisers, showmen and 
theatrical managers of the country. It 
your town or city has increased much in 


popul. ition sincé the census of 18go, put 
in an advertisement immediately following 
the description of it, stating the present 
population, together with such other ad- 
vantages as it may possess, The advertis- 
ing rates are very reasonable. Twenty- 
five cents per agate line for a 
ADS year’ $ advertising is in a 
ARE ceedingly low, At this rate : 
space of “half inch single col 
CHEAP umn comes to $1.75, or an 
inch to $3.50. 

REMEMBER, that the DONALDSON 
GUIDE will henceforth be published large- 
ly in the interests of bill posters, distribu- 
ters and advertisers. Heretofore it has 
been given over almost entirely to mana 
gers of opera houses and showmen, but 
from now on this will be changed. Give 
it your endorsement. ‘Talk 
it “up Enlist the interest SEND 
of your local Managers, In 
fact, aid it in any manner FOR 
youcan, It's agood thing, BLANKS 
and if accorded the support 
it deserves will be a big thing for all 
parties interested, 

The price of the Donaldson Guide is $3.00 each, 
inditis worth many times its cost to those whe 


neclit. To persons, however, who have not yet 
hadan opportunity of examining the work, o1 
agents who desire to canvas for subscriptions of 
advertisements, a copy of the current edition, of 


which a few are stillon hand will be sent upon 
receipt of $1. Address afl communteations 
or inquiries to the publisher 


W. H. Donacopson, 


Cincinnati, Ohio. 
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Poultry Shows. 


NOTE 
rresponds with that of the show 


CALIFORNIA. 


san Franciseo E. H 
Ciara, Cal, Dee. tt-t7 


Oakland I K Felch, judge, F Mecklem, sec'y, 
Sacramento street, San Francisco, Cal, Jan, 


COLORADO. 
jorado Springs F W Hitchcock, judge, IM 
Hill, see’y, 602 Kast Kiowa street, Jan. 1-4 
Denver. I K Felch, judge, John Herr, sec'y 


Jan. 6-12 
CONNECTICUT. 
G H Weaver, sec’y, Dec. 25-27 
Derby. F B Zimmer, H P Scudder and N A 
Nichols, judges, EK M Hunt, sec’y, Dec. 24-26 
DISTRICT OF COLUMBIA. 
National Poultry Show, Washington. Geo E 
Howard, sec’y, Feb, 12-18 
GEORGIA. 
Cotton State Exposition, Atlanta 


sec’y lec. 5-12 


ILLINOIS. 


Danville. Vermilion County Poultry Associa- 
tion, Jan. 6 to lo 


INDIANA. 


Indiana Pigeon & Pet Stock Association 
Erdelmeyer, sec'y. Dec, 2+ 


Kokomo. E. E 


Unless given, the secretary's address 


Freeman, sec’y. Santa 


seymour 


C. A. Collier, 


Frank 


Sanders, sec'y. Dec. 16-2.0 


IOWA. 


Ceaar Rapids, Cedar Rapids Poultry association 


Dec tojan 4 
Ottumwa Poultry Association, Ottumwa. W. S. 
Russell, judge C. A. Muir, sec’y. Nov. 21-23 


lowa State Poultry Association, Ottumwa. Shel- 
labarger and Emry, judges, W.S. Russe'l, 
sec y Dec. 2-7. 

Mt. Pleasant. W.S. Russell, judge. C. R. Doe, 
see’'y. Dec. 10-14. 


Hampton Holden and Hersey, judges, Paul 
Jones, sec’y, Dec. 30-Jan. 4 


KANSAS. 


Parsons. J. W. Wale, judge. J. R. Alexander, 


sec V Nov 
lopeka. Theo Hewes, judge, D A Wise, sec’y, 
Jan 11 
KENTUCKY. 


The Kentucky Poultry and Pigeon 
Breeders’ Association, Dec. 18 to 20. 


MASSACHUSETTS. 


Amesbury. I. K 
sec’y Dec 44 


Louisville 


Felch, judge. E. J. Graves, 


Northampton. C H Tuttle, sec’y, Jan. 7-10. 


Boston Poultry Association, Boston. C M Weld: 
sec’y, Jam. 14-18. 


MICHIGAN. 


Saginaw Butterfield and Tucker, judges, A 
F. Herbert, sec y, Ionia, Mich. Dec. 1013, 

Concord I. K. Felch, judge. Jas. A. Tucker, 
sec’'y. Dec. 23-25 

State Show, Jackson 
ell, Tucker, Slifer 
sec'y, Concord, Mich 

Grand Rapids. Hewes and Tucker, judges, Alice 
M. Mason, sec'y, Jan, 20-24, 


Marquette. Bronson, judge, Geo W Freeman, 
sec vy, Jan. 23-26 


MINNESOTA. 


Winona Poultry Association, Jan. 13 


MISSOURI. 

Mid-Continental, Kansas City F. M. Stutz, 
sec’y ; Chestnut street yw Wale, WS. 
Russell, Sharp Butterfield, J. H. Dreverstedt, 
Theo. Sternberg, F, W. Russell and DT. Heim- 
lick judges, Nov. 27-Dec 

Stewartsville Theo. Hewes, judge 
erts, sec’y Dec. 4+ 

st Louis, J. V. Bicknell, H. A. Bridge, D, T 

Heimlich, J. W. Wall and 1 ". Hiteheock, 
judges. C. R. Crouse, cor.-sec’y, Jefferson Bar- 
tacks, Mo. Dec. 14 

Lebanon Theo. Hewes, judge. G. H. Hinds, 
sec’y. Dee 16-21 

Cy Emry, judge, Dr J F McArthur, 

sec'y, Jan 1-4 


NEBRASKA. 


Tecumseh Al. N 
judge Nov, 28- ww 


Auburn W. S. Russell, judge H Jj. F. Wert, 


Bridge, Butterfield, Sew- 
judges, F W McKenzie, 
Jan. 7-12 


Winona 
to 18 


Cc. C. Rob- 


Hutchison 


Dafoe, sec’'y. C. A. Emry 


sec’y Dec. 1 }-21 

Wayne l.. P. Harris, judge, H. Gregory, sec'y, 
Dec. 18-20 

Heatrice Cy A Emry, judge, E E Greer, sec’ y 
Dec. 244%) 


“NEW JERSEY. 


Garden State Poultry and Pigeon Association 
Hackensack, C. W, Johnson, sec'y, Cranford 
N. J Nov, #28 


NEW MEXICO. 


Snyder, judge, A F Overman, 
y Pad tyety 


NEW YORK. 


Meridian. Wm. H. Carr, Jr., sec’y 
nell, judge Nov. 19-22. 


Rochester Fanciers’ Club, Rochester. W. J Har 
risonm. sec’y Dec. 2-4 


J. ¥. Bick- 


Kochester. Hl. P. Schwab, sec'y. Dec. 16-21 

Smyrna. Sharp Butterfield, judge, S K Wilcox, 
sec’y, Dec. 41-Jan. 2, 

Hamburg, EC Pease, sec'y, Jan. 6-10. 

New York Poultry and Pigeon Association, Madi 
son Square Garden. New York City H V Craw- 
ford, sec'y, Montclair, N J. Feb. 1-6 


Titusville, Titusville Poultry Association, Dec 


to to 13 
OHIO. 

Cleveland and Ohio State (Columbus), Cleve- 
land Pierce, Butterfield, Bridge, Barker, 
Murphy and Weston, judges. W. S. Rowe, 
sec'y, 18 Herscheuer St. Dec. 4 to 11. 

Tri-State Poultry and Pigeon Association, East 
Liverpool, J. A. McIntosh, sec’y. Dec. 4-14 
Tiffin, J. Y. Bicknell, judge D. S. Biller, 

sec’y. Dec. 17-21 

Alliance. Sharp Butterfield, judge, C S Angle- 
meyer, sec'y, Dec. 26-31 

Dayton. I K Felch, judge, C H Clark, sec’y, 136 
Hawthorn street, Dec. 26-31. 

Findlay. RK M Wise, sec’y, Jan. 1-4. 

Washington C. H. W R Dalby, sec’y, Jan. 4-8, 

Bloomington. J B Peele, sec’y, Jan. 6-10, 

Toledo Fanciers’ Association. John Davidson, 
dog judge; Sharp Butterfield, poultry judge ; 
A Muehlig and A W McClure, pigeon judges; 
A W Bell, sec’y, Jan. 28-31. 


PENNSYLVANIA. 
Pittston. F.P. Cosper, sec'y. Dec. 17-21. 


Erie. Northwestern Pennsylvania Poultry As- 
sociation, Jan. 


RHODE ISLAND. 


Rhode Island Poultry Association, Providence, 
H, S. Babcock, sec’y. Dec. 10-14. 


TENNEESEE. 
West Tennessee Poultry Association, Jackscn. 
C A Emry, judge, H M Dawson, sec y, Jan. 6-10. 
Nashville, A R Gray, sec’y, Jan. 14-18. 


TEXAS. 


Dallas Exposition. Dallas. C. A. Cour, sec'y. 
Oct. 1g to Nov. 3 


Fort Worth D. O. Lively, sec’y. 
judge. Dec. 10-12. 
State Show, Galveston. J. G. McReynolds, sec’y, 
Neches, Tex. Dec. 17 to 2t. 
UTAH. 


Salt Lake City, J W Haslam, sec’y, Jan. 610. 


VIRGINIA. 


Roanoke. J. H Drevenstedt, judge. 
Lovelock, sec’y, Salem, Va. Dec. 4-7. 


WASHINGTON. 
Tacoma. Theodore Sternberg, judge, F A Row- 
sell, sec 'y, Dec. 31-Jan. 4 
Seattle. IK Felch, judge, W B Goodrich, sec'y, 
Jan. 22-28, 


BRITISH COLUMBIA. 


Vancouver Poultry Association, Vancouver. Cor 
Spice, sec’y, Jan. 7-11. 


Conventions, etc. 


Nov. 12, 13. Towa Woman Suffrage Association, 
24th annual meeting, DesMoines, Ia. 

Nov. 12 to 26. Knights of Labor, roth annual 
session, Washington, D. C 

Now 19 to 21. 
Paul, Minn ' ; 

Nov. 20 to 23 Kensas Dairymen's association, 
gth annual convention, Newton. 

Nov. 12 to 14. Iowa State Dairymen’s associa- 
tion, Waterloo, Mo. 

Nov. to. National Manufacturers’ Association, 
Chicago, Ils. 

Nov. 2%, 3 Congress of Librarians, Atlanta, Ga 


D. M. Owen, 


Frank A. 


Immigration Convention, St. 


Nov. 12, Texas Irrigation Association, at San 
Antonio, Tex - 

Dec. 6 7. Reform Press Association, Lawrence, 
Kas 

Dec. 17, 19. Annual meeting Maine State Grange 
Bangor, Me 

Nov. 12. Buckeye State Press Association meets 
in Cincinnati, O 

Nov. 25 Trans-Mississippi Commercial Con- 
gress, Omaha, Neb 

Nov. 12,15. Ancient Accepted Scottish Rite of 
Freemasonry, of the Orient of Illinois, fall 
convocation, Quincy, Ills, 


Dec. 11, State Dairymen’s Association, at 
Swracuse, N. ¥ 
Jan. 8,9 Protective League of American Show- 


men, Cincinnati, O 


Jan. & 9. International Association of Distri- 
buters, Cincinnati, Ohio 


Expositions. 


Atlanta, Ga. 189s. Sept. 16, to Dec. 31. 
Baltimore, Md. 1806. Indefinite 

Oct. 12 to Nov. 15, 
Montreal, Can. 1806, 


Dallas, Tex, 1806 
Indefinite. 
Nashville, Tenn. 1896. Sept. 1 to Dec. 24 
St. Louis Mo, 1896. Indefinite 
Winnepeg, Manitoba. 1896. Indefinite 


Foreign Expositions. 


Paris, France. tg00. April 15 to Dec. 31. 

Johannesburg, Softth Africa. 18g. May 1 to 
June 3. Chas. P. DeGarmo, Director General, 
P, O. Box 1939, Johannesburg, S. A. R., South 


Africa. 
Fairs, Etc. 


Dickinson, Tex. Texas Coast Fair, Nov. 19 to 23 
Rusk, Tex. Cherokee County Fair, Nov 13 to 18 
Santa Ana, Cal. National Circuit Races, Nov. 27 


Grand Rapids, Mich. Pure Food Show, Nov. 18 
and continuing two weeks, 

San Francisco, Cal. Horse Show, Dec. 3 to 7. 

New York, N. Y. Live Stock Society of America 
Madison Square Garden, Nov. 25 to 30. 


Nov. 11to 1. National Horse Show, Madison 
Square Garden, New York. 


BILLBOARD ADVERTISING IS RFS ANI c.vee Tee Euericy SPEAKING WORLD. 
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Nov6to 16. American Harse, Fat Stock, Dog 
and Poultry Show, Chicago, IIs, 


Flower Shows. 


Hartford, Conn. Connecticut Horticultural Soci 
ety, Nov. 12 to 14. 

Council Bluffs, la Southwestern Iowa Horti- 
cultural Society, Dec. 16 to 20 

Frankfort, Ky. Frankfort Chrysanthemum 
Show, Nov. 19, 20. 

Louisville, Ky 

St. Louis, Mo. 

Nov. 13 to 17 


Florist Association, Nov. 13 to 16 
Annual Chrysanthemum Show, 


Albany, N.Y. Chrysanthemum Display, Nov. 12 
Philadelphia, Pa. Pennsylvania Horticultural 
Society, Nov. 5 to 9. 


Houston, Tex. Flower Show, Nov. 14, 15 


The Story of Cinderella. 


One of the quaintest conceits in the way of 


an advertising 


novelty that has been produced in years. 


A beautiful TOY BOOK, with illuminated cover and profuse illus- 
trations that you can afford to give away as an advertisement. 


YoU 
EVERY 


SEND 
A 
TWO 


CAN 


PRESENT EVERY CHILD OR 
ONE OF YOUR PATRONS WITH 


A CHRISTMAS GIFT THAT WILL BE AP- 


CENT PRECIATED AND PRESERVED. AS 
STAMP THERE IS AMPLE ROOM ON EVERY 


FOR BOOK FOR YOUR CARD, YOU THUS 
A SECURE THE VERY BEST KIND OF AD- 


SAMPLE. 


VERTISING VALUE. 


THIS BOOK HAS 8 PAGES. 

THIS BOOK HAS 16 PICTURES. 

THIS BOOK HAS AN ILLUMINATED COVER. 
THIS BOOK MEASURES 5).x8 INCHES IN SIZE. 
THIS BOOK /S WELL PRINTED. 


500, plain, . $ 2.00 With your advertisement on them, . $ 3.75. 
1000, * 4 3.75 “ “ “ “ 5.00. 
2.000, - . 7.50 “ - - “ ” , 9.50. 
3,000, 10.00 « « « 12.50 
5.000, . 15.00 “ . . 18.00. 

10,000, * P 25.00 “ “ “ « « ‘ 28.75: 


Special! Prices on Larger Quantities 


HENNEGAN & CO., CINCINNATI, 0 


Will be issued December rst. 
Will contain 36 pages. 

Will have illuminated covers. 
Will contain a Christmas Story. 
Will contain a Bill Posting Story. 
Will be handsomely illustrated. 
Will be printed on superb paper. 
Will be beautifully bound. 

Will contain many apt articles. 
Will contain three pretty poems. 
Will contain two new departments. 
Will sell for fifty cents each. 


Although the price of the Christmas Number of 
BILLBOARD ADVERTISING will be twenty-five cents, 
subscribers all receive it without extra charge. 


Subscribers who desire extra copies of the 
Christmas Number will please order them through 
| their newsdealer. 
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Blesneielien 


All the opinions you have formed, - 


All that you have surmised, | We Do It 

All that you have guessed, in | In The Right Manner, 

Regard to the cost and value And Our Prices are Right 

Of Advertising by means of Posters, 

itso: —W.A. Winkelman § Zo. 
Write me abo ut 7. 218-220 E. Ninth St., Cincinnati. 
It takes but a min ute. metititttititttiitttttttttttttttttti tte 


| When you write, mention Biliboard Advertising 


It costs but Two Cents. | Write To 


Montague & McHugh 


| represent the leading poster printing establishments of Fairhaven, Wash 
! , . 


America, the Associated Bill Posters’ Association of the ’ 
For Information Regarding The Famous 


United States and Canada, The United Bill Posters’ Associ- WASHINCTON 


ation of Great Britain, and the Australasia Bii! ital and CEDAR 
| SHINCLES. 


When you write, mention Billboard Advertising 


Advertising Company, of Australia. 


| print bills and post them anywhere on earth. 
Chas. H. Day’s Circus Story, 


Edw. A. Stahlbrodt, 621 Broadway, New York City. éeyoung Ade Foreraush,”” 


THE ELEPHANT TRAINER. 


Mai ed on receipt of twenty cts. L.H. DAY 
WHITNEYVILLE, CONN, 


| When you write, meution Buivoard Advertising 


ET gS 


Che Christmas Number 
Of Billboard Advertising. 


e Will Be Issued December ist. © e 
* Wt Will Consist OF 36 Pages, Will Have 
e An Tluminated Qover, Beautifully Lithographed | 


| 


© L.W.EATON, & 
% BILL oe modeenagayy. ar 


w hen you waite, mention ane ase ertising. 


Bill Posters Py Distributors 


Should paint signs. No experience re- 
quired if you use our patterns and instruc- 
tions. Send 10 cents for sample patterns 
and full particulars. 


Littlefield Co., Adams, New York. 


RSA en ate, eeetinp SNRges Advertinn. 
. Cheboygan, Mich., Pop. 8,000. | 


} 
A. J. FINN, | 

City Bill Poster & Distributor | 
| 

| 


e In Qolors, And Will Be Superbly Tlustrated 
* Chroughout. = Che Free List Will Be Entirely 
* Suspended As Far As Bill Posters And Dis- 
* tributors Are Qoncerned, Hence, Those Who 
* Desire Co See A Copy Of This Handsome Num- 
* ber Will Either Rave To = 2 e 


Subscribe How 


e Or Order It Through Their Newsdealer. « 
* No Sample Copies Will Be Sent Co Anyone. 


9999999999 9990O9009O909000000000 


Sole Control of all Bill Boards. Telegraph, 
Electric Light and Tclephone Poles. 


ALL WORK GUARANTEED. 


When you write, mention Bil/board Advertising. | 


SAY! 
A AA 


ADVERTISING ATTRACTS ATTENTION | 


JOHN A. LAKIN, | 
CITY BILL POSTER 


1868. COOPERSTOWN, N. Y. 1895. 


When you write, mention Billboard Advertisius 
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Pa ADVERTISING Believes in the Efficacy of MURAL SIGNS AND PAINTED BULLETINS. 15 


4 [any Bill Posters 


* Are making from $20.00 to $40.00 per week in 
. commissions by selling our Commercial Posters. 


You Zan, 00. 


e Write to us and we will send you a set of Samples 
. and tell you how to do it. 


Che Donaldson Litho. Zo. 
‘, Cincinnati, 0. 


~~ Sa 


Have vou seen the New Model No. 22cm, 


Improved American Typewriter ? $8 


\ 


Contains New Ideas and Improvex . Construction develo yped in the manufacture and use of the ras 
ands of the No.1 ot « a marvelous combination of simplicity and capability, being rapid, durab 
I, ™ rtable, and servic , Writes in sight ; uses no ribbon, but prints direct from the type. whic oy 
mbined with the ee -- t alignment gives re sults unexcelled by any ; han lsomely enameled and 
nickeled ; every machine is guaranteed 


Our Third Year and No Competitor. Send for catalogue and letter written with it. 


AMERICAN TYPEWRITER COMPANY 


i CITY HALL ceercsiens NEW YORK. 


The Old Reliable. 


THE 


JOHN CHAPMAN CO. 


LICENSED CITY AND SUBURBAN 


DISTRIBUTERS, 


PASTE MANUFACTURERS. 
19 Longworth St., 


JONN CHAPMAN, 


CINCINNATI, O. 


| Helena, Butte, Great Falls, Missoula, 


We Do It All 


| DESIGN, PRINT ano POST. 


Bi_L Posters, 


ART BULLETIN ADVERTISERS, 


Telephone 2314. 


— 


Soy One Doliar 
Sent to ae 
Billboard Advertising Go. 
se = 
Cincinnati, a 3 


~~ 


- 


During November + 
Will Secure 
To the Sender - 

A Subscription to 


Billboard Advertising 


Beginning with 


For Ascensions 
Of Any Description, 
Address, 


The Great Hanner Balloon Co. 
_ CINCINNATI, OHIO. 


December, 1895, and 
Extending to 

January, 1897, 
Including 

Two Christmas Numbers 
Which alone 

Are worth 

The Dollar. 


Bill Posters! 
Best Paste Brush Hendle on Earth, 


| HAVE THEM. YOU NEED THEM. 


MACK W. PEACHEE, 


16 Water Street, INDIANAPOLIS, IND. 


SSUE IDEAS. Cost $1 


Makes you $50. New 
Samples toc. Plan free 


ADAGE CO., Boston 


# MONTANA & 
Bill Posters’ Association, 
C. A. HARNOIS, Helena, 


STATE CONTRACTOR FOR 


Bill Posting, Distributing, and 
General Advertising, 


Anaconda, Bozeman, Livingston, 
Billings, Deer Lodge. 


+» Mewsprpers for the classes 
(Posters for tBe masses. ‘‘ 


In dealing with us, you avoid .all the worries that 
are incidental to bill board advertising. One contract 
covers everything. Give us your idea, or the particular 
line you wish to advertise, and we will frnish the 


DESIGN 


Original and appropriate. We have a large stock of 
Posters, from the single sheet to the twenty-sheet stand, 
which we can furnish on one day’s notice, and 


PRINT 


Your advertisement to suit. Our facilities are such that 
we can guarantee prompt and satisfactory work at 
prices that defy competition. We also contract to 


POST 


Your bills im any desired territory, or number of cities 
or towns, for long or short time. One contract covers 
everything. Again we say, 


WE DO /T ALL— 
DESIGN, PRINT ano POST. 


Thc WReTan Postcr Rcvertising eq 


No. (41 East Fourth St., CINCINNATI, QO. 


Go alf epes 
The poster cnes.“ 
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_ BILLBOARD ADVERTISING HAS THE ! ARCEST CINCULATION AMONG THE _ MANUFACTURERS. 


ur LEXINGTON 22" 


FOR 


BILL POSTING, 
DISTRIBUTING, 
SIGN ADVERTISING, 


of Kentucky. The people for fifty miles around come 


to Lexington to buy their goods. 
smooth turnpikes, makes traveling easy. They come, 
stay all day, and go home at night loaded with goods. 
They are the most properous people on earth. 
THERE 1S ONE WAY, AND 
ONLY ONE, TO REACH ALL OF 


THESE PEOPLE, AND THAT /S 


BILL BOARDS AND BULLETINS 
IN AND AROUND LEXINGTON. 
TO BILL IT RIGHT SEND 


600 or 700 sheets paper. If it’s Stands, we can only use 18 

4x7; or 40 4x4; or 40 2x4; or 50 2x6. Can judiciously 

use 100 three-sheets ; 300 to 500 one-sheets, although 500 is 

too many, unless you haven’t any other paper. 
DISTRIBUTING. 

6500 Circulars or Books will cover the town thoroughly, 

one in every house, one to every person in stores, offices, etc. 


THE PRICE. 


Posting : 7 cents per sheet, 30 days. Showing, 3 cents first 
week, 2 cents next, and 1 cent each for next two weeks. 
Distributing: $1.50 for Circulars ; $2.00 to $2.50 for books; 
Samples $1.50 to $3.00. 


' RAMSEY & CoO. 


LEXINGTON. 


WE WANT 


The names and addresses of Sign Painters, especially those who 
make a specialty of writing fancy window cards, placards and 
signs. 


WE PAY 


For these addresses in Cash, or subscriptions, or advertising 
space. Address, 
BILLBOARD ADVERTISING CO., Cincinnati. 


THE DONALDSON 
BILL POSTERS’ 


PASTE BRUSH 


COPPER BOUND & STEEL RIVETED 
THE BEST AND MOST DUR- 
ABLE OF THEM ALL. 
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PRICES: 
10 in, each, $3.75 | 10 in, doz, $40.00 
9 “ “ 3.25 9 * “ 36. 00 
oe - 2.55 8 * “ 32.00 


SEND YOUR ORDER TO 


The Donaldson Litho. Co. 
PEN CIRE ATF. OBIO. 


Mauberret’s Printing ting House, Jimited 
Pring, Posters. w _ : 


ma a [ THE FINEST.” 


all sizes-- 7 ih Prices . 
all stvles vy THE LOWEST. 


Ne 7 
Geet _allstytes 
7 526 to 532 Poydras Street, 


| branche? 
3 oo Engraving> oe 


NEW ORLEANS, 


When you write, mention Billboard Advertising. 


Lexington is the hub of the Famous Blue Grass Region | 


7 railroads and 14 | 


HIGH-CLASS Malf-Tene ENGRAVING. 


SEND 


i PRICES 
LOO 
; 3x4, 3.00 
Photograph s'yx4t a a 
) 2 5.69 
an 5 
5 : 4x5, 3.50 
Get a ; 
Good 
Cut. © 
SEND 
The 
PRICES Money 
2x3, $2.50 With 
24x34 2.05 The 
2x3 2 2.75 Order. 


ime Hielleberg Photo-Graving Co. Cincinnati 


DISSOLVED 


THE FIRM OF 


BENNETT & MURRAY, 


Of PORT HURON, MICH. 


Have this 10th day of October, 1895, dissolved partnership, G. J. Murray 
retiring. L. T. Bennett will continue the business under the name of 


THE BENNETT BILL POSTING CO. 
City Bill Posters and Distributors. 


Address all communications to LEWIS G. BENNETT, Manager. 
Reference: Any bank or responsible business house in the city. 
Members Michigan State Bill Posters’ Association. 


Is Chis Ronest? — 


As near as possible, | instruct my men to hand out in per. 
son, or place under the door, all matter entrusted to me 
Washington has 30,000 Government Clerks coming from 
every state in the Union. The population change gradu. 
ally every four years~—there is no stereotyped crowd to 
deal with. Write to 


JAMES R. LONG, 
_. Manager Business Advertiser Co. 
418 5th Street, Washington, D.C 


Inter-State | 
Bill Posters’ 


P. F. SCHAEFER, President, 
Chicago, Ills. 

P.G. STOUT, 1st Vice Pres't, 
St. Louis, Mo. 

W. J. HORN, and Vice Pres’t, 


Scale of Prices Adopted 
for Listed, Protected 
and Renewed. 

30 DAYS’ DISPLAY. 


Springfield, 11. ee es — we 

. 2 ? —— 1,000 to sane esecee 3 cents 
P. B. HABER, ard Vice Pres't, ‘oooto kK . 4 cents 
Fon du Lac, Wis ro ec ive 0,000 to 20,000...... 5 cents 
CHAS. C. MAXWELL, Treas. tO 40,008 .. O cents 
; ihn vale ovis donee. posess sense 8 cents 
Ancoln, , } ox pody BED cvirvccsece 9 cents 
canescens ee sey. cce ASSOCTATION. 8 eo 1S ecats 
Waukegan, Ill One She ets, 15 days 3 cents 


P.G. STOUT, D. SPENCER, F. P. MEYERS, 1. FE 
G. UERERT, C.F. PERRY. A.D. GOODMANN, A. J. TURNER, 
TARRANT & KRONSHAGE, Milwaukee.—Attorneys—MAXWELL & MAXWELL, Lincoln, 
CHAS. B. KITTREDGE, Waukegon—Traveling Inspectors -C. EK RUNEY, Waukegon, 
Address all Correspondence to the Secretary. 


Sd CEO. M. LEONARD, 
BILL PCSTING, 
IN DISTRIBUTING, 
ADVERTISING SIGNS 
PASTE. GRAND RAPIDS, MICH. 


When you write, mention Billboard Advertising. 


A. H. CARNEGIE, TIEMANN, C. STARKS 


C.H. GRIEBRL, L. ROLEY, 


35 
YEARS 
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FAME 


Solicits ideas 
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JOURNAL FO 
==4A DVERTISERS 
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OURNAL FOR 
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ADVERTISERS i which are really bright or practicable; ; 


ASS Y 
7 @ 
they must be original and relate to advertising only. 


AME stands free from entangling alliances, has faith in advertising and seeks its 
5 general advancement, not in one direction, but in every possible line. Without 

captious criticism, but with a sincere attempt to present the truth, FAME does its best 
to promote the higher interests of advertisers and publishers, and of agents, both general 
and special. Many advertising journals emanate from agencies which seek direct control 
of the advertisers’ outlays, and whose trade is confined to one branch of advertising. 
FAME will be kept free from all connections which would bias its judgement. It will be 
devoted to the study of advertising and will serve, to the best of its ability, all honest 
effort which tends to advance that business. Private axes, petty personalities, petty puffs 
and individual ambitions are strangers to its columns. It aims to uphold and aid the 
broad interests of the advertising world. In this effort it bespeaks the aid of all workers 
in that field, either in contributions (which will be paid for) or in subscriptions and 
advertisements. 


ONE DOLLAR per Annum, POSTPAID to any part of the World. 


...Edited and Published by... 


ARTEMAS Warp, — “NION SQUARE. 


NEW YORK CITY. 
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